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Please check whether you have got the right questlon paper 5
N.B: 1. All questions are compulsory. Sk
State TRUE or FALSE - Answer (any 08) SO ; 85:
In personal selling, seller and buyer come in direct contact W|th one another .
Product research relates to manufacturing and marketmg of the product 3
Zero level channel of distribution has numerous mlddlemen
Firms have better control on micro env:ronment than ma 0. ; ,
Geographic segmentation includes variables such as regxon cmes and states
Legislations are a part of Political enwronment g
Government Policy is not a controllable marketmg factor
Decline stage is the first stage |n Product life Cycle
Skimming Pricing involves sellmg at N prlce lmt;ally'
Brand helps to identify one product from the oth :
Match the folIowmg Answer (any 07) S : 7
a) Social Factors < ) A ) FaceBook S
b) Irregular ‘De\mandf ‘ u) ychologrcal Factors
) PEST C RN A - SaPi. Erodyctnon Concept
d) Logo’ AN, Jidv) F;rdmotion
e) Focuses on volume of Prod uctlon v) Customer Satisfaction
f) CRM AV ! V|) Environmental Scanning
)Attltude %5 vii) Place Mix
’ h) Coupons & Rebate viii) Reference Groups
) Somal Medla Marketlng ix) Brand
d ) Dlstnbutron Channel x) Seasonal Demand
al v iWhat do you mean by marketmg? Explaln the features of marketing 8
Explaln the 4 Cs of marketmg 7
v OR
4 DISCUSS how marketmg has evolved from exchange process to holistic marketing. 8
‘tnghhght the dlfference between marketing and selling. 7



Discuss the elements of macro environment of business.

Explain the factors affecting consumer behavior.
OR

OR

What is a distribution channel? Suggest’wnth rea 8
products: :
i. Cheese
i. Laptop
iii. School bags
Discuss the objectives of_:fpﬁ ing 7
8
7
15

iiis Soc1al Ma‘ étlng'
‘ iv. Targ(&tlng :

823882D069698D73E8DDAA7F6F526737




