[Time: 2.30 Hours]

N.B: 1. All questions are compulsory.
2. Answer to sub-questions must be

Q.1. A. Choose the right answer (Any Eight)
1. The concept lays
(marketing, soc1eta1 hohstlc)

(customer, deaier, supplier) (_
3. refers to set of product offere
Product selling)

4. __takes place when tw re orhbined

and managed by one firm. (Ver! tem, Third
Party Logistics) :

5. In
up, Trading down, Con

6. Trading roduct line (Down,
Up, Balance)

%

grﬁent of market. (Niche, Small,
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Q.2. a. What do you mean by marketing? Discuss its advantages
b. Discuss the 4C’s of marketing
OR

Q2. ¢ Distingﬁish between marketing and selling
d. Explain the PEST Analysis

Q3a “Packaging is a silent salesman” Justify
b. What do you mean by marketing environme

. (7 marks)

(8 marks)
(7 marks)

(15 marks)
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