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Note:- 1) All questions are compulsory.
2) Figures to the right indicate maxirnum marks.

(JI ) :\nsn,cr tlrc follorving ( Any 4 out of 6)

1) I)cllnc Ii- C'ornlttcl'cc. I'')xplain the varioLrs e-conr.nelce applications. Col ( R, Ll)

2) \\/ritc tltc cliflcrence bclu,cclr c-comrrrerce ancl m-colrmerce. Co1 (E)
j) Iixplain the Electro,ic Pzr),nte,t Schemes. Col ( Ll )
4) lrxplain thc Digital Marl<eting Channels. Co2 ( tJ)

.s) \\/rite a note on tlie p-0-ll-M fiantework. Co2 ( U)
(r) lixplain the sliills rcqLrirecl i, Digital Marketi,g. co2 ( t.r)

{J2) Ans,u,e r thc lbllorving ( An1, 4 out of (r)

I t irrplain liaccbooli ntarl<cting tools. Co2 ( {l)
l) Irxplain (tontcnt Strateuy ol.l.inked In. Co2 ( lJ)

i) lrxplain lj- Mail Markcting ancl its types. Co2 (iJ)

4) lixplain ('ontent Mar.keting strategy. Co2 (lJ)

-i) lrxplain the chailenges.r'conlent Marketi,g. co2 (U)

6) lrxplain 11,pes ol,blog pos1s. Co2 ( U)

il-3) Arrsu,cr thc firllolving ( Any 4 out of 6)

I ) lrrplain conlrllon Scarch Ilngine Optimization T'echniqries (SEO). Co3 ( g)
I ) \\i h.t is a Search linlrire'] I Iow cloes a search e,gine works. co3 ( t J)

l) lrxplain oli'-l.xrgcr optintization. Co3 (tJ)

it lrxplain Web r\nal),tics proccss. Clo3 ( tJ)

-5) lrxplain googlc Analytics. Co3 ( t.t)

6) llxplain tlte steps ftir searching a kel,worcl. Co3 ( U)

ij{) ,!nsrvcr thc firllorving ( Anr, 5 out (r)

1 ) lrxplain top SIIO rools. Cto3 ( LJ)

l) \\ii'itc the clillerent available Aci formats. Co3 ( Ll)

3) lrixplairr any trvc'r cntaiI rtrarl<eting tools. Co2 ( U)

-1) \\/ritt: thc hcncllt o1'N4obile Marketing. Co3 ( i_J)

.5) List otrt tlre irnpaot ol'fl-C]ontnterce olt Business moclels. Col ( L_l)

(r) Lisl thc bcref its ol'[]lcclronic l)aynrent System. col 1LJ.l

Marks:- 75
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