DURATION: - 2% hrs 313301123
Note: - (1) All questions are compulsory.

{2) All questions carry equal marks.

(3) Figures to the right indicates full marks
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Note: - (1) All questions are compulsery.
(2) All questions carry equal marks.
(3) Figures to the right indicates full marks

Answer the following questions (Any 05)

Explain photo journalism
Explain illustration
“ Explain Advertising & Visuals .
Discuss “Colour Combinations”
Explain “Perception?”
Explain “Balance Design”
2A) What is “Citizen Journalism™? explain advantages and
disadvantages of “Citizen Journalism”
Q2B) What are the three main principles of “Social Media Ethics?”
OR
Q2C) What are the seven components of visual communjcation?

Q2D) Comment on the role of “EMOJIS” in social media
Q3A) Explain various “Gestalt Principles” of visual communication
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Q3B) Explain various factors of body language and types of body

language
OR

Q3C) Explain with example how colour is used in advertising as contrast
and as mood and feeling

Q3D) , Discuss the advantages and limitations of visual communication as
a mean of communication.

Q¢AY Explain what various meanings the following shapes associate with:
umbrella, star, triangles, pentagon, Heart circle, wings animals,
hexagon, birds etc.

OR

Q4B) Discuss with examples how does a shape play a part in commercial

communication such as logo or an advertisement?

Q5 Write short notes (Any 3)

A Discuss communication process

B. Colour theory

¢ Types of signs

D Compare between gestalt & construct vison concepts
E Ecological theory
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