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Q.1 Solve the following questions from the case study.

KFC started with an undifferentiated targeting strategy as it served the same menu worldwide,
However, in recent times, it has started localizing its menu for better acceptability in the market.
The KFC marketing strategy incorporates two types of marketing channels : Personal and
Non-personal. '

Personal channels involve communicating directly with the audience, such as a KFC sales
person i‘ntroducing products to a customer in person or over the telephone. Non-personal
marketing channels include the use of media both online and offline , such as newspapers,
magagzines, radio, T.V., social media etc.

Questions and Answers - (15)
Q.1) How did KFC start?
Q.2) What are the marketing channels of KFC?
Q.3) What does the Personal channel include?
Q.4) How does the KFC seller present the products to the customer?
Q.5) In Non-personal marketing channels, which media is used ? Give examples.
'’ Q.2) a) Describe the career of Shri Pranab Kumar Mukherjee. (CO1-R) (7)
b) Describe the journey of Prime Minister Shri. Modiji in politics. (CO 1-U ) (8)
OR
Q.2) ¢) Explain 'Right To Information’ (CC2-R) (7)
d) Describe present Homé Minister Shri. Amit Shah. ] (CO2-U) (8)
Q.3) a) Explain the ‘Union Budget 2019', (CO3-U) (8)
b) Explain ‘ Niti Aayog'. (CO1-R) (7)
OR
Q.3) c) Explain the departments of Home Minister. (CO3-U) -(8)
d) State current affairs and role in media, (CO3-R) (7)
Q.4) a) Explain ' the main pillars of digital mediz’. (CO4-R) (7)
b) Discuss Jammu Kashmir and political parties. (CO4-R) (8)
OR
Q.4 c) Explain the ‘Security Council’ (CO3-U) (7)
d) Describe the water problem in India in your own words. (CO3-R) (8)
Q.5) Write short notes - Any - 3 (15)
1. Shiv Sena (CO1-R)
2.Use of A 1 in Digital Media (CO3-U)
3. Fake News (CO2-R)
4.Mobile Apps for Journalists (CO4-U)
5.Chief Minister Eknath Shinde (CO1-R)
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Q.1) KFCiﬂgmmﬂhglﬁr?

Q.2) KFCUASRaTdaa Hod ?

Q.3) Fafie Torel FEA I FATASE 3T ?
Q.4) KFC T3 Agehlall 3cdiee! ol JIgT &al ?

Q.5) Fe 3R R9URT Tod Hed PIOCAT ATCTHTET AR AR AT § 3ol der.

(19

¥.2) 37) S WOTE FAR F@A ATedT FRIGER FoTT 7 . (CO1-R) (7)
) Uauenre A Adrel T TSRO Yarard qurst &l (CO1-U) (8)
OR
9.2) &) ArRdaT ATHER T & . (CO2-R) (7)
3) TegAmE gl At N Uil TokT . (CO2-U) (8)
w.3) 37) Higey 3pseT 2019 TUsT 77 . (CO3-U) (8)
. &) oAy RN ( Niti Aayog ) TIST & . (CO1-R) (7)
L7 OR
9.3) &) IEHI TAET TS 4 . (CO3-U) (8)
3) FAAT USRI 3nTor AfSardier sifAa | . (CO3-R) (7)
7.4) mmmg@mw . (CO4-R) (7)
) S HIRAT T TSP 98T ATay = 4 . (CO4-R) (8)
OR
T.4) &) GEIT GRS FISEEor & (CO3-U) (7)
3) AR qTofl FHEA aoiet AT AT F. (CO3-R) (8)
u.5) asaara fear fagt. ( Short Notes - Any - 3) (15)
1) Rad=n (CO1-R)
2) RfSca ARaraed A1 aramx (CO3-U)
3) ek gt (CO2-R)
4) TR A T (CO4-U)

5) g@ﬁﬁrmﬂﬁa

(CO1-R)



