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Q. 2.A) Define marketing.

OR

Q.2 B) What is Marl<et

goods.

Q. 3.A) Essentials of
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and public relations
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Q.1. Read the
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Q.1.c)
Q 1. D) Describe the

a) Niche nTarketing

b) Umbrella

)

importance.

d)

e) Diflbrence
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