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,'-1,5 'Write short notes on (any three).
(a) Niche marl<eting
(b) Product line and product range

(c) Types of customers
(d) rrvrc

(e) Features of Rtrral market
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'Forever Young' cosmetics is planning to iaunch a new range of 'anti-wrinkle creams' in the lndian ma

1'hey conducted a market survey and found potential competition from 'Roop

is targeting the higher strata
plan to use the teievision as which is

largely used lry them for their other products, Official at 'Forever Young'feel style of
promotion they could easily taste success in the market,

1. ldentify and explairr the pricing strategy that is being used by'Forever Young'. ls this strategy appropriate? 05

Justify

,.\

2. Enumerate the prerequisite qualities that a salesman selling "ForeverYoungll should process.

3. Who, accorrling to you, should be the brand ambassador of 'Forever Young'? Why?
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