Paper / Subject Code: 77102 / Introduction to Media Psychology.

- Q.P. Code: 33277

Maximum Marks-75 R ¥ % Tfme-Z.S hrs

Note:  1.All questions are compulsory. : $6 '
2. Marks are indicated to the right of each questioq. '

Q.1 Define Motivation. Explain the various theories of moatir\‘latioi‘i. Hoﬁ}y éan

Maslow’s Theory be applied to mass media? 3 . N ‘ S90S v & EEYy

Q2) Answer any one set

_a)-Describe the Psychoanalytical ;ﬁédry of persfoh‘ality. o ; @

b) Describe Noam Chomsky’s ﬁlt_ers? Expvlain W)ith,exampl'es'. s ; . t))
a) How to lessen the prejudice foriheaﬁa.b'ouf an iﬁdi\(idLlal or group?, : @)
b) Describe various branches of media psychology? &0 (8)
Q3)Answeranyoneset IRl : : ; \ :
i a) What is the di‘fference'be‘tWéAeﬁ cvlas/sidaI& and operant ébnd’itidning? (8)
b) Explain conformity and compliance with examples? sl 7
: , v "':OR_" e 4 ; :
a) How the resistance to persl}iasj“o‘h vc')céurs\‘?- 2 s (8)
b) How do youn gsters get socﬁa]i_zed kthrcugh media? - )

Q4) Answer aﬁy one set '

a) Discuss Edwa_rd D{evva»on(Q‘ Six‘t&hinking‘ ’};até with relevant examples? Explain the stages
involved in creative thinking process’ <, v & s (15)

b) Discuss the formation of éttitudes‘ with any one theory of attitude formation? (15)

Q5) Short»notés (anjz 3P0 (15)
a) PQsitivc,E‘ffe‘ctvs of Media
b) Behavioral th,emy of perSonaIity.
¢)  Opinion leaders use mass media to influence attitude.

d) Research methods -
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