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Drrration: 2 l/2Flrs

Note:-
l) All Questions zrre comPulsorY

Zi n'igui.. to the right in<licate maximuln marks'

Q I A) Attcrnpt any 5 of the fbllowing:- (Any 5)

1 ) Five M's o1'Advertising'

2) trldLrstrial Advertising'

3) SLrrrogate Advertising'

4) Otrt of'llorre Advertisirrg'

5) Slogan

6) Defirrirrg CreativitY

7) 't'ypes o1'Sales Promotiotr'
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(ls)

(7)

(8)Q2 A) What are the eletnents of Advertising?

Il) What is need o1'Ethics and l-alvs in Advertising?
OR

ct) Lrxplain the means Errd Theory with a sr-ritable example'? co 1,2 Lj

I)) Deflrre IMC? Explain tlre emergence of IMC? Co l'2 L.J R

Q3.A) Irxplain tlte advantages and disadvantages of Film advertising and Product

Placement? Co I ,2 U

B) What is tlie diflbrence between pubticity and advertising co1,2 U IL

OR

(l) I':xplairt the clif'f'erent types o[Sales Protnotion'? Col'2 lJ I{

l)) L:xplain Clreative Strategy Development / Plan? Co l'2 [J Il

Q4 A) Ilxptain the growth of Direct Marketing?

ll) What is an advertising ci'rPY'?

OR

O) Ilxplain the advzitrtages and disadvarrtages of Internet advertisirrg? Co I tJ R

I)) What are the advantages and clisadvantages of Email advertising'? Co 1.2 U t{
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(ls)(J5: \\iritc Slrort Notcs fbr thc fbllowing: (Any Three)

I ) Ireettures o1'Advertising.

2) Need of Ethics in Advertising.

3) Rolc of IMC
4) Digital ancl Social Meclia Marl<eting.

5 ) Atlvertisetnent [,aYoLrt.
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QL 3r) kraurrn efir:- (ffifr s) G)
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r) 3Trf{6 frargrar d-csrf,d frr",ff'fttiTsr a,qa dr6-4, qr dce+ f,i. co r 1u;

1amffia,rw, umrdflffiur, Uqrfiifilur)

rl s-qrff{,{sr t_ ftrffi{r 3Trqrnra 3Trt cot (u) (R)

rffi. rarcrgrfi, srFTdro

3) #rfrr$rd' rTstl=f,rfrrfrifi-{ulffir3n6rr col (u) (R)

(r?sq. ?t?q. ??qo)

4) E-{riFf qifufirfr i5HUIttITEqzry rOryftrffimffiqrrh1tt Coi (U) (R)

(ilttfl,TSrt,g*)

5) fr {iar 3r@s qr eio' arderqnp ir{rr 6-{u{nfr 3Tre 3Trt co I ,co2 (u) (R)

q; E?-+*fl-€ql q-qlwuT rrceft{r :rdfi r=flt?ntT

,6s*toY.S, Rffi*, ptmmmfi
cto r (rj) (r{)

7) 61 3{rtr-ficn{unur srrr ar& co1, co2 (u) (R)

f ftftrq' 3{Efi"rrrrT, trr€T{TfEitir r..rlq. 3IEFi}FF'iTT. qr{:t $rqrtrmHTl

i\) F6irr$ T*qE cro r, co2 (u) (R)

(Ftrr, ffi-croq, Tf{s)
e) * aqreqr $m-eqrfi-fr q'w Se *-{rqri'lrd1a {crw art"qq r5ura *-&

aTs qrfie.
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e r d) srfia frtrrfr ffiq sTrtm ft gfiriq 3ntsd d uien:- f*t'rri& ul (te)

I ) affi fuqr e'Ersrar;qr q'ftIFfifrfrr qfrsr{ F6utd firf{q, *raratffi fel:M
cor (u)qB-qr 3Trt tffi Ferfriifi F6urrilTT.

li arrrffirq,{ur rflrS flEirrsftil arrrqr 3rs?r& ffiur *-rtr io r (u)

:; ryra-fr 66+. fr *{ffim, 6r{r6rlran sr"d ff,rd. co I (u)


