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Explain different types of financial instrument.

MARIff:75
o All questions are compulsory. 

:o Irigrrres to the right indicate full lnarks
o All questions carry equal marl<s.

Q.t Multiple Choice euestions (ANy g) 
(8M)I)'A- is a set of complex or closely connected or inter mixed institutions, agents, practices, markets,clairns and so on in any economy.

a) Finarrcial system b) Money nrarl<et c) Interrnediaries cl) Capital marl<et2). Capital markets are governed by rules laid oLrt UV 

--a) sEBI b) RBr c) rRDa d) HDFC-lt _.=-- relers to banlcer,s barrl<.
a) SBI b) HDFC c) SEBr d) RBI4). IFCI is head quartered at
a) Murnbai bl p.mi c) Rajasthan d) punjab

5). 1-he account opened for savings of the peopre is' ' 
accour.rt.

a) current b) savr:ngs c) f-rxecl cleposit d) recurring deposit6). Chairman of IRDA is appointed ty _.a) State government b) RBI c) Government of India d) insurance7). InsLrrance is based on the principle of
a) popularity b) indemnity , c) rnobility ci) nop_popular8). 1'he *.-_is the primary underwriter . '

a) Agent b) Banlcer c) insurer. d) drawer9). Type of mutual l.und which has Iocl< in period is
a) operi ertded scltetne b) close orded sche,r. - .1 none of the above d) both the schemesl0). -.*=-fund invest fbr rnediurn to long term capital appreciation.
a) growth t'undi b) value lundi 'c; 

fh",latic furrds d) non_ growth funds

Q.l Il. state wrrether the foilowing statements are True or Farse. :_ (ANy7) (7M)I). T'he lirll fbrrn of SIp in rnutual funds is systerrar.ic irrvestrne6tpla,s.
2)' Tlre third phase of nrutual.fund wlien private sector was allowed is fio,r lgg3-2003.'i) Money bacl< policy has the highest prenrium. vt" t /
4). I-lcad - quarter of IRDA is located ar Munrbai.
-5). IItDA rrreans insurarrce regulatory deveropment authoritl,.
6)' conlnlercial paper marl<et is a perrnanent source of funds for the government.
7). 'l'he rna'l<et fbr ,ewry issued financiar assets is cailed capitar nrarr<et.
8). The fLrll fornr of RBI is reserve banl< of Inclia.
9)' conrrnercial banl< is a profit seel<irrg busirress finr, clealing in money and creclit.l0). LAF in banl<ing term stands for liqirid asset linancing.

Q.2. Answer the following:-
A). What is financial instruments.
ts). Short note on SEBI.

or
C). IJxplain the cornponents of financial system,l
D). Explain the firnctions of financial srzsterl,l

(8M)
(7M)

(8M)
(7Nr)
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Q.3. Answer the follolving:-
A). Explain commercial banks and its secotldary functiotts

B). Explairr non-perfbrming assets.

or
C). Explairr the general utility services under banking '

D). Write a short note on SIDBI?

Q.4. Answer the following:-
A). Write a note on fire insurance.

B). Explain insurance and their characteristics.
or

C). Explain is insurance? Explain in brief p.inciples of irrsurance.

D). Explain other forms of general insurance.

Q.5. Answer the following:-
A). Explain in brief different types of mutual funds.

B). Explain in fbatures of mutual funds'

.. ,,1 !

or

(8M)
(7M)

(8M)
(7M)

(8M)
(7M)

(8M)
(7Nr)

(8M)
(7M)

(1sM)Q.5. Write short notes on :- (AnY 3)
| ). 'fypes of Ioad

2). Motor vehicle insurance
3). Financial tnarkets
4). Mergers & Acquisitions
5). PLrblic sector banl<s
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. All questions are comPulsorY.

. Figures to the right indicate full marks

. All questions caffY equal marks'

Q1. MultiPle Choice Question' 8 M

1. The word advertising comes fiomthe Latin word meaning to turn the

mindtoward.(Cornmunication,Ethos,logistike,Advertere)
2.TheWordmeansbeiowthelevelofconsciousawaleness.(Advocacy,

Subliminal, Weasel, Surrogative)'

3. In India Ad agencies get accreditation fi'om 

-- 

(Advertising agencies,

Associationoflndia,InclianNewspapersSociety,IRDA).
4.Brandismadeoftlreemotionalassociationsofthebrand.(Image,

ty, Publicity).
appeal is one that appeals to the sense of right or wrong'

DURATIONz 2 % HOURS

NOTE:

Personality, Equi

5.

PufferY).

Ql B.Match the Following'

(Position, Moral, Ethical. Theme)'

6,ConsrrmerDurablesofhighvalueareotlenboughtonthebasisclf
appeals (Emotional, Rationai, Illustration' Research)'

7. ale musical lnessages r,vritten aroutrd tlre brand.(Slogarr, Jingles,

Taglines, Illustration)
g. web based market i, u, .*urrple ol (consumer, Digital, Industrial'

7M

Q2.Ansrver the following (A & B or C& D)

A. Define Aclverlising, Bring otlt its f-eatures'

B. Discuss Portrayal of Women in Advertising'
OR

C. Explain Types of Advertising? Discuss with examples'

D. Discuss Ethical concerns in Advertising'

BA
a. St.Elmo Lewis

l.Incubation
b. Visual images are more powerfui than

words
c. Value of a brand.

3.Publici
communication.d.u non

4. AIDA
Illumination.telnv1Toe5.Visual

d. Television
6. Persuasion e. Influence

communication

convince bYOI
7. Euotional Appeal

f. Love and affectionjoY andhappiness

leasure.
Television Adverti
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2.Brand Equity


