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Time :2.30 Hours

N.B. i) All questions are compulsory.

ii) Figures to the right indicate full marks.

Q.1. (A) Answer the following: (Any Eight)

1 . Needs of customers are triggered by... .

A. internalstimuli

B. externalstimuli

C. both a and b
D. none of above

2. Group which can exert
called as.....
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perceive fewer differences

beliefs and attitudes
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4.1 (B) Answer the following TRUE or Fatse (Any 7)

l. If product performance exceeds customer expectations,

2. That minor stimuli which determines when and how
way is called cues

3. Less involved consumer buying behavior in
between brands is called complex buoying

According to brand personality
daring and imaginative

5. Social class who relv on

considered as working class

/ 6. Outlets, strategies,
consumer behavior.

7. A person's
indirect influence
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-concept

his or her environment.

8

9

choice.

10.

I

i Q'2'a. Define consumer Behavior. Discnss the application
/ knowledge in marketing.
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Q.3 a. Explain the relationship between consumer needs and

b. What are the theories of motivation?

Q.4.a. State the influence of personality on consumer behavior.

b. Define reference groups and discuss

Q.4 a. What is meant by social class? Sta

b. What do you understand by g

Q.S.a. Discuss Nicosia model

b. Define diffusion

OR

Q.5 Write short notes (Any three)
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