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Note:- l) AII questions are compulsory.
2) Figures to the right indicate maximum marks.

QI.A) State rvhether the following statements are True or False:- (Any 8)

Marks:- 75

I) IlLrral Marl<et is growing twice as fast as urban market fbr durable products. {COl (R)}
2) llanliirrg and Insurar]ce are Industrial Markets. {COl (U)}

3)'l'he rurral society is gradually urbanising with the increasing in the literacy rates and exposLrre

to global trencls. {CO1 (R)}
4) Sale of firlie and superiol products is a rna.for challenge in the rLrraI marl<et. {CO1 (A)}

"5)'IAMASI-lA is a popr-rlar fbrm of entertainment in Malrarashtra. {COl (U)}
(r) (ionsutners have high involrnent with the most low-cost liecluently pLrrchasecl prodr-rct.

lcrol (R))
7) 'l'hc 

bLrying process starts r,vith need reconginatiorr. {COl (A)}
8) Vlotivation is thc driving fbrce within the individual that compels them to zrction. {COl (R)}
9) l\4arlteting rtix is an important lundamental concept in N4arketing Managenrent. {COl (R)}
I{)) C)inerla is an important mediur.n for cornnrunication. {CO1 (U)}

Ql.B) Match the following:- (Any 7)
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Pricing Strategy {COl (A)}
Branding Attitude {COI (R)}
Coinage Pricirig{COI (U)}
N/ass Media {COt (U)}
Haats {COl (R)}
RLrle the Market {COI (R)}
Srnall Unit Pack {COl (U)}
Promotion Strategy {COl (U)}
Rural Road Connectivity {COl (R)}
India Awas Yojna {COl (R)}

FMC]G
Ilad io
Weekly Marl<ets
Enhances Equity
tteffils
Opirrion l-eader
PMGYS
Frce l-loLrsirrg

Lorv Price
V act LJntappecl Marl<et
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Q2. Ansrvcr the lirllorving:
a) Scope of RLrral Marl<eting'i {COl (R)}
b) Ilxplain thctors contributing to the growth olRural Marl<eting? {CO1 (R)}

OR
c) I)roblcrns ol'Rural Marketing? {CO1 (tJ)}

cl) (lonstraints in Ii.ural Nzlarl<eting? {CO1 (lt)}

Q3. Ansu,er the follrxving :

a) Lrxplain IndividLral IlLrying Process? {CO1 (A)}
b) lJrban Consurrcr v/s Rural Consumer {COl (R)i
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OR

b) lreatr:r'es ol'[{trral Consunler? {COl (R)}

c) l:rxplain Marlietirrg Mix'? {CO1 (R)}

Q4. Answer the tirllowing:
a) Irxptain Pt'ocluct classilrcation'/ {CO1 (lL)}

b) I)roclLrct Strategies in the l{Lrral Mtrrket'/ {CO1 (U)}

OR.

c) tlxplain tlrc terrn llranding and its advatrtages'? {C01 (R)}

cl) I:.xplain Pt'oclrtct t.if'e Cycle'? tCOl (R)l

Q5. Anstvcr the lollowing:
a) Explain itrrportance of AgricultLrre Marl<etirig? {CO1 (U)}

tr) Irxplairr trctltods of'Sale? {C()1 (U)}
ol{

c) Short Notc (AnY 3):

l) Cornnrurticatiorr. {COl (t{)}
2) Brancling

3) Prornotion Strategy. {COl (R)}

4) Mobilc Advertisirrg. {COl (ll)}
5) Ilrancl Loyality. {C01 (R.)}
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