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Note:- 1) AII questions are compulsory.' 2) Figures to the right indicate maximum marks.

Q.1A) Multiplc Choice Questions ( Any 8)

I ) '['he rvord l]thics is clerivecl fiom the greel< wor.d

Seat Number: -

Marks:- 75

(8m)

which means custom, usage or habit. fit) (Co 1 )

,) Iltllrs b) I3hopia c) Ethics cl) Iithonia

2) _ is the philosophical stucly o1'moral values and rules ( R) (Coi)

a) 1\4orality b) Ethics c) Law d) Ali oI'above

3) 
- 

is a fbrnl of ardvertising wl-rich is used to promote banned products like cigarettes and alcohol in thc

clis_quisc of anolher proclucr ( L.l) (Co2)

il) Corllparative aclvertisittq b) Surrogate advertising c) Misleading aclvertisingd) Deceptive advertising

4) (ioocl corporzrtc governance recognizes the diverse interest of (U) ( Coa)

a) Shrtreholder"s b) Lenders c) Governn'rent d) All ol'the aboye

5) -- is tl wL'ly of integrating the social econornics and environniental irnperatives of business activities.

a) Corporate (iovernatrce b) CSR C) Colpolzrtc Strategy cl) Corporate pla.

6) r\ cloctttlletlt pleparecl to gLricie organization members r,vhen encountering etl-rical dilemmas is __
a) coclc ol'ethics b) code oI'conduct c) both A & B cl) nole o1'above (R) ((tOl)

l) -['he word 'r.noral ' is c]cri'ecl 1}om the Latin word __ (R) (co1)

a) Moralis b) Morilitic c) Monatic ci) None of these

ti) is clc{lnecl as aclrret't stirtg or pt'omotional material that ntakes broacl exaggerated or boirstful statemer-its

:rbtlut that mal(es boarcl exaggerated or boastlul statements about a procluct or ser-.,,ice ( u) ( Co2)

a) Cornparative advertising b) surrogate adveltising c) Misleading advertising

cl1 pr-rf fer1, adverti ng

9) --, ref'crs to uot nlct.ttiotring any important f.acts (of which be its awarc) in the lipancial statellcrlts (( o2,lJ,1

a) Orlissiort b) lialsification c) Misapplications cl) Suppression

1()),I.hcr'r,orc]'qtlveftllallit.ConleS1r.ollrtIlc

a) Llitirr b) Italian c) hrclian cl) Arnericait

Q I Ii) Statc truc or falsc ( An1, 7) (7m)

l) I:rthics is guided b.v moral principles (R) ( Co1)
2) Ilttsilless Ilthics reI-ers to the erpplicatior-r of everyciay rrorirl or ethical nonl.ls to busisess ( ti) ( Col)
i) Irthics arncl busincss citn't go together.( L-t) (Clol)
"+) (ioocl cthics irre e1conrer stone of sustainable marketing (tJ) (co2)
5) A coltlpattv rvill be bcnelrtecl nrore by treating its cristomer fairly trutl-rfLrlly arrd ecluilably (Ll) (Co2)
6) Ilthics training wt'l'r't hclp entployees ( U) ( Co2)
7) (lorporatc (iovcrnatlce is an instrurnent fbr benefiting all stakeholders o1'a corporate eptity (lt) (Co3)
ti) (ior;rorate (iovernatrcc is ilbout unethical concluct in br:siness ( tl)( {loa)
t)) (lSI{ r.r.rcans conrpany Societ.v Responsibility (R) ( Coa)
l0) (lSI( cliscourages govcnrnrcnt rcgr-rlzrtions ( LJ) ( Co3)



il2 a) \\/hiit is ethics'/ Ilxplain its in-rportance ( U) (Clo1)

b) Delire Business Ethics. What are aclvantages of business ethics (U) ( Co1)

OR

e2 a) \\ihat is cocle of Ethics? Explair.r ma.jortrends in coclc of Ethics ( Ll) ( col)

b) trxplain 3C's ancl iI{'s of Business Ethics ( L.t) (Co1)

e3a) What is marketing etLrics? Explain Iltl-rical issues in mzrrketing mix (Ap) (Clo2)

ot{

il-ta)

i)3b)

e4a)

(l-{b)

e_la)

(7m)

(8m)

(7m)

(8m)

(1sm)

Dcsclibe unethical mi,rrlicting practiccs in Inclia (C02,U) (7m)

\\rhat do you unclerstand by Ethics in Finance'? Explain Reasons fbr unethical beh:Lvior in Finance

(tl) ( (ro2) (8m)

What is Ethics in HRM'/ IJxplain Ethical issr.red in IIRM (UX Co2) (7m)

l:rxplzrin tools fbr ethical management (U) (flm)

OR

I)e tlne CSI{. Describe its benefits (Ll) ( Co3) (7m)

i]4t)) l".xplain Reason fbr increasing fbcus on Social Rcsponsibilities in India (li) ( Co3) (8m)

{l5a)

(Jsb)

{Js)

1)

t)

.))

Lxplain Importance c,f Corporate Cioverttattce ( U (Coa)

I)cflnc lithical l-eaclership. What are thc charaoteristics of Ilthical Leaclelship'/ (tJ) (Col)

C)R

Short notcs (:rny 3 )

(lhilclren in aclvertising (L.t) (Co2) 2) Rl'l Act 2005 (U) (Coa)

lrrthioal clilemnra (tj) (Co l) 4) Whistle Blowing (U) ( Co2)

Corporatc Ciovernzrnce (U) (Coa)

(7m)

(8m)

(1sm)


