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A0933 / A3930 INTRODUCTION TO PUBLIC RELATION

TIME: 2.5 }aoc{ns

.t All questions are compulsory.

.i. Provide relevant examples r,vherever necessary.

+ Public Relation is abbreviated as PR in the paper

Qla. Define PLrblic Relations? Explain the role of PLrblic relations in contemporary.times

u ith srritahlc PR cxaruples. d

0R 
(15)

Qlb. 'Managin-9 uncertainty is esserrtial lbl Pl{'. Explain rhc Crisis Cornmunication Plan

with an appropriate exantple. (15)

Q2a.'FI{ activities aill to earn public urrdcr"stanclingand acccptance. to gain public support'.

ions of PR. (08)

Q2b, Differentiat.e irctrveen lrublic iie latiorrs rnd Li'arrdirrg. . (07)

()Ft

Q2. Explain the concept of Dark PR at length. \\/[rat ale the qualities of a Public

Relations Practitioner? (15)

d

Q3a. State any 4 points of-clifference betnecn In-house PR ancl PR agency. (08)

Q3b. Plan atrd organize alt itrnoi,atir,e Pr',:rr (- nritelt:nce tbr a trailer launch of latest TV

serier oi il rrror i,.'. 107)

fil;g

Q3. Describe Media and notr-ntedia PLrLrlic Relatiorrs'l-ools and what are the important

factors to be kept in nrirrd while inrl;lernenting thell? (15)
I

Q-la. Discuss the neecl fbr social responsibilitl, oIorganizations ton,ards different interest

groups. (08)

Q.lb. What are the lactors to Lre kept in ntincl u,liile choosing PR agencl,'l (:07)

Gl.:

Q.4 Whar is New Age Meclia? Illuslrate the importance of nerv age media in the context

of PR ivith a sLrpport of PR campaign'7 ( I 5)
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Q5. Write Short Notes on (any 3)

(a) fn v/s Sales Promotion

(b) Impression management techniques

(c) Opinion Leaders in PR communication

(d) Investors Relations and PR

(e) uedia eitctr

I

!

(15)

{
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