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DURATIONz 2% HOURS

N.B 1) All Questions are compulsory.

2) All questions carry equal marks.

F :; og oE l'1f ( fry"

3) Figures to the right indicate full marks.
,l

e 1. What is meant by corporate communication? Explain the types of corporate communication

q 1 ff'Tffi-c trrgRlqTq EqC orqz mYft e ruFa;qlramn-r{ EE o-{T
OR

e1. What do you mean by Corporate lmage Management? Why is it necessary for your organization?
(15)

MARKS: 75

or .mYcike qfrqr @crerqq EuG mt-q? citq@'l €Blqr& t or &nqq{m 3flC

Q2.A .What is the role of PR in Po-litics/

fufr3m-fi ttfr-+l+rq endz

Q2B.What arg the belefitspf good employee communication ?

""rr@T 
6daffi ffi qtqa orq erfroz 

oR
Q2.C What is RTI? State ils objectives /
rRl EUrG o-rqz etd sRU qt iT

Q2 D.Whqt is propaganda] How does it differ from Public Relations?/(B)
qErtrcrrGorqz I ffi ter Ar& ofi entz 

^
o3.A.Coroorate communication facilitates trqnsparency explain /

qndft-r qtqnT qTr<qlf,A-a ES-+-{IT geu erd
Q.3. P. Explai n .the I mportance of Corporate com m unication/

6Tql[c q-fl(Izl q6G qE 6-tT 
oR

Q3.C.Write a note on the Non-me-dia tools of PR./
pn an;fq-frEq trNq-i \rf, dq fr-67

e3.D.Define corporate identityl H.gyy doep it shape corporate image? Give examples. /

Tiftc afd-s qP{Hft-d ff-{l? d q'lqRz qffrqr6-qil dqR ff-{d? ts_il6-{ul sT

Q4.A What are the various f ublic! in PR and its importance?
pR qfif, ffitl fro oiq 3,fl-ild 3lTltT s[A qEE ff-FI 3{ld?

Q4.B What is Ethics? Why is- it important in PR? Explain'/-

rlfrqrrw Eu'd Frq? PR qd d E-6-dra or efl-d? sg.s-{oT
OR

Q4.C . What are the factors inc-lud-ed in influencing corporate image?

otfq-c qRnT qqTBd m-qnqTqT-d frlnT-fl1q-rmTil qql,aqT q-dz

Q4.C.What is Public Relations? What can PR do? /

+rE!6 - arqz frew @-fq o-F qrd-fr2

e 5.Wr-irc rhe slror.r ,ores (AUi 3Li ftqT fr-51 1ffi df+r
'i.corporate Desisn t otikE B{rfi GqY ql6q) .,.
2.Opinion leaders in Public Relations / S{€q"fi-qt4 qd ;ld

3.Press Conference I q-ffiI{ qftq-{
4"Social media and Public Relatioqs / SIIf, mftq cflFT qfT{!-&-

5.Corporate Culture/ stiftd qq-fr
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