Duration : 2 2 HOURS F215100CCPR Marks: 75
Instructions:-

1) All Questions are compulsory.

2) Figures to the right indicate full marks.

1. What is meant by corporate communication? Explain the types of corporate communication @ﬁﬁ?
EEERE] U BT, HTURE FHRIFDT JPR T F. (15)

‘ OR
1. What do you mean by Corporate Image Management? Why is it necessary for your organization? /"Oblq-ha PIRE

ﬁmmmvwmﬁﬁﬁma{%? | (15)

-2 2) What is the role of PRiin Politics ? Explain with relevant examples /RTSIARUN GFIW WW 3AMR?
==7q ITERUIE T B, ®)

~ 2 b) Draw a neat labelled diagram of the communication process. Explain the components of
_:~ﬂunicaﬁon.mm@mmmmw.wmwm. (7)
OR
- ¢) Explain the role of public relations in Entertainment EEIRERININ EERECIE] 'ﬁ[&lﬁ Wy OX. (8)
- 4) What are the pillars of a strong corporate identity? /HSTId HTANC NG AMUYREH PV 3o (7

3 i»XVhatdoyouIneanby<ﬁgna1PR?/f%ﬁ?fﬁﬁGFTHIE%I%UR%EEPT? (8)
“What are the benefits of good employee communication ? /AT HHART FaTET BTG BT 3ATEa? (7N

OR
_ What are ethics? Why is it important in Public Relations GIREE] | BIA? /GFN'QW J HEAT B 387 (8)
\/hat are the factors included in influencing corporate image ? /@Tdﬁa qﬁmumﬁamﬁmm

—=T3Y 3R (7)
t % 2) What is RTI? State its objectives /RTI RUS 1 I i 3 9. ()
=xplain the Importance of Corporate communication [TARE TgTer Hew@ Wy DI (7
OR

. ) "Corporate communication facilitates transparency” explain [TARET HUHUl yREXEdl gaH T WP (8)
hat is Public Relations? What can PR do? TS U BT SRS B B Tl @)

)<, Write short notes : (any 3) “(15)
Corporéte Design (Visual Identity) /prane fegns (%Y AT).
Opinion leaders in Public Relations / m 7Y Hd ad.

3. Press Conference [AADR RS, ‘

+  Social media and Public Relations /e Hfsa {Tfor S,

i 5. Corporate Culture [@TART W?ﬁ
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