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H::i j'JIJf;: :H;:; i;l#fr*ion, Explain trre tvp es of c orp orate c ommunication'@tike

=Efreqqrc ,qorq;TdR"oqBAflr+au-+Ts8*' .,, 
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OR

n.hat do you mean by corporate Image Managenrent,/ why is it necessa,y fbr yor-rr organization'' 'qirike 
qftql

rr-?{q{ E ,C st , g-* 
"{-q.d 

d or enqq€rm- 'qre? ( 1 s)

, - , What is the role of pR in Politics ? Explain with relevant examples STqQT{!TIdqqTiq-f,f$ 
tlft'Of q'fU entsl

(B)

=.-_T g-dl-diuI-qE gg ffi-{[.

_.:;Drawaneatlabelleddiagramof thecommunicationprocess.Explainthecomponentsof

- -unication lH'ilq0TqffiqTq**uR"m-ataa wffiorer €fl-qlaqz.trg-gq,-{l ' (7)

oR 
, ,--rqqn1-fi-f, qqriq-6ffr .1prf,I sg 6-{t. (8)

- : , Explain the role of public relations itl E'ntcrtaitttncnt it'11

- -r What are the pillars of a strong corporate iclcntity'l ''q-qEdq;Yft-C 
affia sIfU.1-E€iHelu;a efftOt

: ., r whzrt clo you mean by digital pnr lEffiaO qqffi TEqG @TI? - --+,=- rl mrn .+nlar 
(B)

.,. 
:rat are trre benefits of goori emproyec communication 

,l filirTflIOffiqq'rdiaqTqeorq ento'i (7)

OR

. ,, .rar arc ethics? why is it importa,t in public Relations ;-AfroflEucq,rq? Afl-r-\qqfirdaq.flaffi, eG, (8)

.., -at are the factors included in influencing corporate image I Fift-eqRqTq![E-dfr-Wq]F]detTilIq--f,iqI
(7)
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- ., \\rhat is RTI? State its objectives TBll qufGOTq'r gtfrgRtq,i'lT'

,..--.1ain rhe Imporrance of corporate communicertion /stiftz€qlEiaq-6-mg-g ffi-{l'

OR

. 'Corporate communicatiorr faoilitates transparcncy,, cxplailr /@YdkdiiilqlT*qEqf_oarsog6-G''q9tr.{I

'i is Public Relntions? what can 
',.;;-fu*EqGffIq? 

sffiq&@-tutr-s xtq'-d}r

-==qr enBl
(fr)

(7)

(8)

(7)

(1s)

-


