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Note:- 1) Alt questions are compulsory.

2) Figures to the right indicate maximum marks.
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t.)l ) What is mealt by corporate communication. Explain the types of corporate communication (15)

(Co1,2) U.R

OR

e2) What is the role of PR in politics. Explain with relevant examples (Col.2) UR (15)

QIA) What are tl-re pillars ol'strong cotporate iclentity (Co,2) U 0)

{l2B) What are the I'actors inch-rded in inf-luencing corporate image ( Co2 ( U) (8)

OR

(J2(l) \\/hat is R'fl? State its obiectives (Co2,3) ( U,R) Q)

(llt)) Corporate communication facilitates transparency explain (Co,2,3)U (8)

(ljr\) Defi,e corporate iclentity? How does it shape corporate image? Give examples (Co,3,2) UR (7)

e3u) Irxplair-r thc need fbr social responsibility of organization towards different interest groups give

cxample ( Co1,3) (tl,A) (8)

OR

Qlcl) what are the various publics in PR and its importance ( co, 1,2 ) UR Q)

(l3ll) What is Flthics? Why is it imporlant in PR? Explain ( Co,2)VA (8)

(J4r\) Explain thc role of public relations in Entertainrnent? (Co,1,2) U,R Q)

().lll) \\ihat are the benefrts of good employee communication (Co,1,2) U,R (8)

OR

(l1c') write a press release fbr Amazon in announcing its great Indian festival and its 5 days online sales

(Co,2,3) UA (7)

Q4D) Write a note on the Non-Media toois of PR (Co2,3) UR (8)

Q5 ) Writc short notes (arnY 3) (1 5)

1) Objectives of PI{ ( co1) u 2) Corporate Design ( co2) U 3) Press Conference (co1'2) tI'B

.tr) Meclia larvs ( Co2,3) (UR) 5) Role of PR in Education ( Co 1, 2) U,R
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