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I r-1ij r..r r,., Paper i Subject code: 7.8?051 intriodirction to Adve.rtlsinc

Time- 2.-l9hrs

(1. i. Case stud.v:

adit-v-'a Birla group enterei the retail secror with Adit,va

Trinatlrre aretail cheirr anci ro2AA7, nnder the ciivisicn

supermarkets and hypernran-kets- .IMore, has a Faa

h ;rperm arkets l*or.vn a-s' \4ore megasrores, .

T"he core essence of 'lv.{ore' is ,ilamesha Extra,

rnGre '*,as acjusted the best Empio:ver in the
'l'hc chailenge fbr 'i.lcre' as for

basis. You are given charge of
Task:

l" Write target audience fbr

2. Which media channels

3. Support marl,eting

Q. 2. A. Write a note

!
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't. .
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(s)

(s)

(r')

ageney in de...afl- (15)
.::,:,,

B. What

ct. w
(8)

{7)

Q3
brief=

with AIDA model.

society?

What are the various methods of pretesting ofthe

(8)

(7)

(8)

(7)

(8)

(7)
of copyrvriting.

OR

What are the methods of concept testing?

are the various IMC tools?
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