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Time- 2.30hrs

Q. 1. Case study: SN R DRI (15
Aditya Birla group entered the retail sector with Aditya Retah m 2036 ’mtlally they took over.

Trinathre a retatl chain and in 4007, under the division Aau“' a Blrla \quo started Lhe 1\fjore cnam of

supermarkets and hypermarkets. ‘More’ has a Pan mdla presence Vvatf‘ 575- supe*markets and 12

hypermarkets known as ‘More megastores’.

1. : L ©)
2. Which media channels can be used by Mo : :‘.-gnermarket" 5
3. Support marketing btrategv with any two IMC too %)
Q. 2. A. Write a note on agency structure and theﬁlr‘ct}onsof aciVetfiﬁinjg agency in detail. (15)
B. What are the various methods of deﬁnmg advert1s1ng hudget” t))
C. Writea note on ¢ 1ent-agency relatlonsmp \ (7
Q. 3. A. Define rn::lrketmg brief erte a detall nGte on nﬂarketlng brief. (8)
B. Explain the 3 stages of buymg behavmur Evaluate with AIDA model. @)
OR
C. What are the Varmus functlons of advemsmo7 %
D. -What are the- effects of advemsmg on 5001ety‘7 _ 7
Q. 4. A.vExplain the irnporténéé‘ of prbe“t‘e“’svting. What are the various methods of pretesting of the
advertisements? = ®)
B. Discuss in detail the elements of copywriting, @)
OR
C. Whatf‘is“éoncept testing? What are the methods of concept testing? (8)
D. What is IMC? What are the various IMC tools? @)
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Q. 5. Write short notes. (any 3 eut of 5)
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Advertising strategy
5 M’ of advertising
DAGMAR

importance of visualisation in ads
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