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Note: - (1) All questions are compulsory. > '
(2) All questions carry equal marks.
(3) Figures to the right indicates full marks
15M

Q1) Explain the following concepts :- (Any 5 )
(CO-1,2,34-U&R)

- 2) New Value
¥) Code mixing : e

- ¢ Soft News
@ _Hard News ’
¢) Hypertext
D Blog
® Breaking News
Q2) Answer the following :- ' (CO-1,2,3 ~U&R)
) Explain news values according to the shoemaker model. 08M
b) Explain the types of feature writing. _ : M
OR '
4) What challenges do one face while writing for radio? 03M
b) Describe the various TV Programme formats. 7™M
Q3) Answer the following :- : (CO-1,2,3.4 -U&R)
) Write a review of any movie which you have watched recently. 03M
b) How to write a feature story. 0™
R . OR _ :
a) What is a APA style & its fedtures? ' ol e 08M - -
b) Write the Television News writing structure. . 0™
Q4) Answer the following :- (CO-3.4-U&R)
2) Explain the SMS Advertising & importance of SMS Advertising. 08M
b) Explain the types of fake news. _ ™M
_ OR
a) Explain the types of Headline. ‘ 08M
b) Explain the types of Hyperlinks. oM

Q5 Write Short Notes :- (Any 3) (CO-1,2,3,4 -U&R) 1M
) Explain white paper ' .
b) Difference between Blog & Blogger.
©) Objectives of Editing
d) Online Editing
¢ Qualities of Radio Jockey
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