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N.B. : (i) AII questions are compulsory
(2) Figures to the right indicate full marks.

1. Answer anytwo ofthefollowing:
(a) What is a middleman? Discuss the various types

distribution of goods.

(b) What is logistics? Explain its components.
(c) Def,rne online retailing. Outline briefly any three

lndia.
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2, Answer any two ofthe following
(a) Describe the objectives of marketing communication
(b) Elucidate the factors affecting promotion mix
(c) "Therole ofsocialmediainmarketing

3. Answer any fwo ofthe following
(a) With respect to high and low

consumer behaviour process
(b) Elaborate the Environment and

buying behaviour.
(c) Explain, how consumer buying

q'

crucial". Comment

explainthe steps inthe

factors affecting organis ational

is different from the organizational

service quality and productivity.
market scenario in India
Elucidate the challenges faced by marketers in rural

buying behaviour?

4. Answer any two ofthe following
(a) Discuss the
(b) Briefly describe
(c) Whatis rural

India

o@5 (a) Fill in the blanfu$Vith the help of appropriate option :

(i) __ ;;!- tutes possession ofproducts but do not own them for the transfer of
titlq& the merchandise.

a) Agent (b) Manufacturer
(c) Functionalmiddleman (d) None ofthese
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(ii) 

- 

intend to draw customer's attention towards products near the checkout
counters.

(a) Customer
(c) Individual

Guerilla
Routine
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