Paper / Subject Code: 11113 / Business Economics.: Paper VI. . &

Q.P. Code :32367.
B) Choose the correct answer and rewrite the sentences. (anyseven) J s 0 (07)
i) Factor endowment theory of international trade was developed by AR BT
- a) Adam Smith b) David Ricardo ¢) Heckscher and Ohllm d) Alfred Marshall
i) Commodity terms of trade is also known as T A
a) Gross barter terms of trade b) Net barter terms of trade
¢) Income terms of trade ~ d) Utility terms of trade '
iii) Reciprocal demand is expressed in terms il 2 ek
a) demand curve b) offer curve c) supply curve d) none of these
iv) Foreign direct investment is included in i G
a) trade account b) current account c) caprta] account d) 1nv151ble account
v) Devaluation resultsin s
a) cheaper exports - b) cheaper 1mports
¢) immediate increase in domestic price ]eve ) falli ln exports ;}’
vi) Intellectual property rights take the followm0 forms ’ Lo :
a) copy rights b) trade marks c) Oeovraph]ca! mdlcat]ons d) a 1 of the above
vii) Speculation in foreign exchange market refers to. SE AT
g c) mterest arbrtraoe ; d) None of these

a) accepting risk to make profit* b) careful bedom
viii) Hedgers operate in forward exchange mark etfo S
a) cover the risk b) earn prof' t c) ulate d) none ofthese
ix) Fixed exchange rate system Wa & =
a) unstable b) less stable ¢) more stable: d) ﬂe [ 2
x) The relationship between: demand for fore.cn exchange and the exchanoe rate is
a) inverse b) direct - c) posrtlve d) none of these L »
xi) The purchasing power parity theory Was lmzodu ed by
a) Alfred Marshall 1.b) Davrd chardo X justav: 4sse1 d) Adam Smrth
xit) FEMA stand for: ""'f N ST EN G :
a) Foreign Exchan e Marketmo\Act b) E ,,eron »Exchanne Management Act
c) Foreron Entertamment Manaoement Act d) Fo oreign Equnty Management Act

o xx f%*#**{i**‘*_**

Page 2 of 6

BB31284A8831F563D01 BDD7737D26AD3



ans

“™Me (oo //' Paper / Subject Code: 11137 / Marketing Research. / b

Q.P.Code: 32519
[Time: 2% Hours] rs [ Marks: 75)
NB: - All questions are compulsory.
Figures to the right indicate full marks.
Q.1 Answer the following questions. (Any 2) : 8 B (15)’
a. Explain the methods of conducting Product Resca1*d11;
b. What are the various methods of pricing. ¢
c. Explain the various tools of sales prom't:)',;[ionl,\,‘
Q.2 Answer the following questions. (Any 2) NS ; e f18) e

a. Explain the features and importance of sales forecasting: =«
b. Describe the need and importance of Consumer Research. -

c. Explain the various factors contributing to the growth of Rural Markets.

Q.3 Answer the following questions. (Any 2) ROV : &  '§; . (15)

a. Briefly explain the various factors influencing, organising Marketing Research
Department inside the firm or through outside agencies.

b. What are the merits and demerits of an in house Marketing Research Department.

¢. Explain the role of advertising agencies in Marketing Research.

Q.4 Answer the following questions. (Any 2) L (15)
a. What are the benefits of online Mérketiﬁg'Research?
~ b. Describe advantages of Social Mediav Marketing?

c. Explain the role of Marketing Research in Service Marketing.

Q.5 A. Rewrite the following statements with the appropriate options given below. (05)

1. Brand Research is an important area of

a. Brand image b. Brand survey
c. Product research d. Branding

2. Sales Research is a wider concept and includes

a. Sales forecasting b. Sales turnover
c. Sales territory evaluation d. All of these.
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