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True or False. (Any 10)

about the products to the consumer.
for feedback and persuasion from consumer.

competition and consumer preferences to fix export

from taking place.

issued by the exporter's bank.
Code number is provided by DGFT

looks after the shipment formalities for a commission.
s finance to small scale sector
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10. Exporters prefer sea transport for perishable goods in
11. Pre shiprnent finance is provided only for capital goods

12. Cartingorder is provided by custom authorities.

Answer any two of the following.
a) Explain various product planning decisions in

b) Discuss various factors determining export

c) From the following data calculate

Also calculate the amount of foreign

Q.3 Answer any two of the

a) Explain the

b) What factors

c) Discuss the
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