[Time: 2% Hours]

/ NB: .
/ 1. ALL QUESTIONS ARE COMPULSORY -
. 2.FIGURES ON RIGHT SIDE INDICATE FULL MARKS.

Q1. Answer the following questions (any two)
(a) Explain the scope of Product Research?
(b) Briefly describe any four methods of Prici
(c) Explain types of Sales Promotion tools.

. Q2. Answer the following questions (any two)

5
~a product.
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QS (C) Match the followmg ’ ’ ‘
Group A+ - ey : ALY GI‘OUP‘B:

(a) Financial Market Research N (1\ E- questx : nﬂa
- =~ {(b) Online Marketing Research
" (¢) MARG (iii) Eff

(d) Consumer Research
(e) Advertising Research
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