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Time- 3 Hours Marks-100

N.B. _ l. AII questions are compulsory.
2" Figures to the right indicate marks

TN

is the area ol'Product Research.

I

Q" l. A. Fill in the blanks with the appropriate option giy,en

of ------------------
( Separate I\4R Department, professional 

N,{R Agencies, Sales Department, all of these)12. Demand is rural markets depends on production.
( Agricultural, industrial, business, foreign)

Page L of 565777

9FA69E Bs26F DC22858g7 47sD3E673274

l0

('Product rifb cycre, product,Jesign, prcduct modification, Ari of these)
i Bran.l ------- rrealts reputation of the brand in the market.

( image, Culture, Essence, personality.)

3' t-r'pe of distribution channer has no intermediaries.
(lnd irect, one-leve!" two-level, direct)

(Advertising eontent research, Meciia research, Advertising effectiveness research, All of
thesc )

-__. __ helps in estimating future sales of the product.
1 \'ledra Research- Adierrising Research, Sares Research. Suppry chain research)

___-_is essential for multinational companies.
( l-ocal tnarket srudy' Producr research, Pricing research. Global marketing research)
in Professional Marketin,q Research Agencies _-__ is resr,onsible for data coliection.
(Research Director, Fierd work Director, Financiar Director, crient officer)

packa*srng rneans use of environmen.,r friendly packing rnateriars.
1 [radirional " Lreen. Simple. printed)

5.

6.

7"

QO-

o

( Deeide right priee fbr the produet, understand competitor,s pricing, formurate pricingsrrategies" all ol these)

Prie irrg Research helps in
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B. State whether the following statements are true or false. (
1. Idea Screening is the first step in new product
2. Product Testing and Test Marketing are same.
3. Brand research is conducted only at the time
4. Physical distribution is concerned with

to producer

5. Consumer Research helps to
6. Recall test is pre_testing

7. Sales research helps in
8. It is necessaryto establ

9. Global Marketing

Environment. International

to have ou,n

l0.If the

lt.If
of

12

marketing

denotes modern approach

Q.z

(rs)

of Test Marketing.

its importance

(rs)
research? Explain its importance.

of promotion with examples.

Explain different methods of

Page 2 of 5

9FA89E8526 FDC22858I7 47 5D3E67 327 4

conducting Consumer

i,:

Q. s.

65777



Paper / Subject Code: 83037

Q.4. Answer the following ( Any Two)

a. What is Sale," Research? ExPlain

b, Explain variotts sources of data collection for

c. Define Global klarketing. Explain the

Q. 5. Answer the following ( Any Two)

rl.

a. Explain different t.vPes of

b. What are the merits and

c. Write a llotc on

Operations Research

Q. 6 Write Short Notes ( AnY

a. Packaging

and

(20)

b.

c.F
d.
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