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Paper / Subject Code: 11137 / Marketing Research.

2 Yzhotrs

N.B.: (1) All questions are compulsory.
(2) Figures to the right side indicate full marks.

1. Answer any two of the following questions.
a) What is Product Research? Explain
b) Explain the factors affecting pricing
c) Explain the term Supply Chain

2. Answer any two of the following
Explain the soope of Sales
Explain the methods of
Which are factors

3. Answer any two of
a) Explain in brief s

b) Explain the
c) Write note
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a)
b)
c) it.
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Department.

a)

b)
c)
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its features

option given below. 05

b) product modification
d) All of these

15a study of
b) distribution research
d) media research.

method of evaluating advertising

b) Recall
d) Consumer Jury

(MARG) provides specialized services

b) motivation research
d) media research
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4. Answer any two

1

c) study
2. Sources

in
a) consumer research

.c) marl<et.r.esearch
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