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Note: 1. All questions.are compulsory.
2.F igures to the right indicate full marks.

Q 1 (A) Select the most approprlate answer from the op‘mon glven below. (Any Ten) 10

-1. Product research i isa study of aspects involved in making & = a product.
2) Selling- b) Manufacturing ¢) Marketing - d) Packaging

2. Product is a bundle of tangible and attributes.
a) Intangible b) Specialized c) Physical d) Branded

3. Rising-initiatives by manufacturers to reduce ecological footprmt has led to -
adoption of __ packaging"
a)Red 7 b)Browd ¢ G’reen d) Blue
4. is the management of all the activities involved in procurement of raw A
- materials, production and distribution of finished goods to customers.
a) Supply Chain Management b) Production Management
~¢) Financial Management  d) Emotional Management

3. is a post- testihg method of testing advertising effectiveness. ,
a) Check-list Method b) Recall test ¢) Consumers Jury Test *
d) Sales Area Test . :
6. In =" _distribution chdnnel goods "are supplied from producer to

customers dlrecﬂy without involvement of mtermedlal es.
Ca) Three Level b) Direct Marketing c) Indirect Marketing d) Four Level

7. Under. services, Professional Marketing Research Agencies
continuously collect data on various marketing areas and supplies it against
payment. A

a) Retail b) Professmnal Serv1ces ¢) Product Dlstubutox d) Field

8. Indian Rural Markets are : over more than 5 lakh villages.
a) Scattered b) Concentrated ¢) Divided d) Seasonal

9, & tries to find out the possible dauses related to sales.
a) Product research b) Advertlsmg Research ¢) Sales Research
d) Price research) i '

10, Sales forecasting is a branch of
a) Consumer research b) Sales research c) Sale% Analysis
“d) Advemsmg research

1 1. NCAER stands\for National _ of Applied Economic Research
a) Council b)...Cbmmitteec) Center d) Club

12, Under . services, professional research agencies collect primary data
through various methods ’3f ddta collectmn on behalf of clients.

BTy i S - :

D 1B70FD8E568CAFD1AOA81; 7A55CCASBE



Paper / Subject Code: 83037 / Marketing Research Paper - I1

a) Syndicated Data b) Ffkld ¢) CRM d) Market Audit’

research. - . 8 :

7. Indian rural market are homogeneous in nature

8. Sales Analysis by Territory is a method of market research -

9. Rural Consumer‘s are 1ot price sensitive ' ;

10. Sey\?ices of advertising agencies for marketing research is costlier than
conducting it with regular eémployees. g

11. Professional Marketing Research Agencies should disclose the research findings

to the competitive business firms of the client.

"12. Marketing Research Agencies should force the respondents to provide data for

research.’ s .

Q2. Answer any two of the following N ) : v15
‘a) What are methods used for conduct of product research?
b) What are the components of a brand?: K ‘
¢) What is priceresearch and signiﬁqance of conducting price research?

Q3. Answer any two of the following s Lo R 15
< "a) What do you mean by Physical Distribution Research? Explain its mmportance
in brief, ' : o

b) Explain the'cdncept and different elements of Promotion.
¢)- What is meant by Consuther Research? Explain the objectives of Consumer
Research. ‘ R 50

Q. 4 Answer any two of the following - ‘- 15
' a) What is sales research? Explain-its significance,
b) Describe the features of rural marketing research.
¢) What ig global mai‘keting reséarch?. Ekplain the factors affecting global
% marketing research. : :

Q5-Answer any two of the following ; . 15
; a) What are the factors that influence the decision on organising marketing
 research Activities?

b) Explain the merits and demerits of hiring services of Professional Marketing
 Rescarch A gencies.

c). State and explain the activities of any two prominent marketing research
agencies. A

24771

DIB70FDRESERCATING A A & Oram o oo



Paper / Subject Code: 83037 / Marketing Research Paper - 11

' Q6 Write a short note (Any four) . . AT e ' 20
; a) Areas/Scope of Product Research ;
b) Brand Research ;
¢) Distribution Channel Research
d) Consumer Research >
) In-house Marketing Research Dept
f) Features of Indian Rural Market
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