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N.B: 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q.1 Answer the following questions (any two)

Va“}ﬁ scribe the stages involved in new product deve men
What is price research? Explain its need/lmportance

\/W’hat is advertising research? Explain the areas cov e ed by adv

Q.2 Answer the following questions (any two)

V-/a/)/ hat is sales analysis? Explain the
What are the beneﬂts of conductm {
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b‘)‘}“The objectlve (o)
'(sklmmmg the c;eam “p '

tra“_ (on, break Even differentiated)

) ;Rural demand is hnked to R
(agrlculture, mdustry, busmess commerce)

& d) : provrdes separ te ldentlty to the product.
fRif (Packmg, Brandmg, Adv trsmg, Logo)

B market fmancralsecurltles like stocks and bonds are traded.
5 (caprtal bond money, retail)

1 (Turn over)
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B) State whether the following statements are true or false.

a) Brand image cannot be developed overnight.
b) Motivation research tries to explain the ‘why’ of consumer b
c¢) Indian Rural Markets are scattered in nature,
d) Service marketing is more challenging than goods marketin
e) Industrial marketing is also called as B2B.

C) Match the following:
Group ‘A’

a) Product Innovation
b) Break even pricing

c) Recall test

d) Consumer Jury Test
e) Cost plus pricing

25A5B2F7FD92DC4C8D6235D1A349AF89

03494

(Turn over)




