
\

Q.1 Answer following questions (any two)

be the stages involved in new product

What is price research? Explain its need/im

yXdn^tis advertising research? Explain the

questions (any two)

analysis?

Explain factors contributing
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1. All questions are compulsory.
2. Figures to the right indicate full marks.
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B) State whether the following statements are true or false.

a) Brand image cannot be developed overnight.
b) Motivation research tries to explain the 'why, of consu
c) lndian Rural Markets are scattered in nature,
d) Service marketing is more challenging than goods
e) lndustrial marketing is also called as 82B.

C) Match the following:

Group'A'
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a)

b)

c)

d)

e)

Product lnnovation
Break even pricing
Recall test
Consumer Jury Test
Cost plus pricing
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