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Please check whether you have got the right

N.B:1. 611 questlons are compulsory.

2. Figures on the right indicate full marks'
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Q.l- Answer the following questions (any two)

What are the areas covered by product research?

What is distribution research? Explain its significa'

What are various pre-testing methods of testing

q.2 Answer the following question {any two)

What is market research? What are it's

What is consumer research? Distingui

Explain the features of rural ma

Q.3' Answer the following questlons

a Explain the factors

b What are merits and dem
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B State whether the following statements are true or false.

a) Brand image is the preserrt view of the customers about a

b) Free samples are examples of sales promotion.

c) lt is ethical to conduct repeat interviews of the same

d) Online survey helps to get quick response about a

C Match the following

Group'A'

a) lndustrial Marketing
b) Service

c) Social media Marketing

d) lnternet Marketing

e) Test Marketing

maxe) The objective of media research is to reach
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