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Q.l Answer the following questions . (Any 2)

a. Explain the methods of conducting

b. What are the various methods

c. Explain the various tools of sales

Q.2 Answer the following questions.

a. Explain the features and

b. Describe the need and

c. Explain the various

Q.3 Answer the

a. Brieflv

(15)

Research

Research Department.

(15)

in Service Marketing.

the appropriate options given below. (05)

area of

b. Brand survey

d. Branding

a wider concept and includes 
-.-.

evaluation

b. Sales turnover

d. All of these.

/l
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B

rural markets.

to big finns.

3. Indian rural markets are

a. Homogeneous b" Heterogeneous

c. Concentrated d. Reachable

4. To ensure unbiased analysis of data, it is better
research agency.

a. Inside

c. Research deparlment

5. Internet Mar*eting is also known as

a. Online marketing

c. Electronic marketing

1. Logistics

2.

J.

4.

5.

There is

b,

d.

Q.5 C.
(0s)

Scattered nrarket
Service marfteting
Advertising agency
Future Sales
Convenient handling
Prospects Research

Order processing
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