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NB: - All questions are compulsory.

Figures to the right indicate full marks.

Q.1 Answer the following questions. (Any 2)

a. Explain the methods of conducting Product Research
% b. What are the various methods of pricin

c. Explain the various tools of sales prome

Q.2 Answer the following questions. (Any:

Research.

(15)

(03)

b. Brand survey

d. Branding

ales forecasting b. Sales turnover

> ;a‘lye;é‘f_‘géfritory evaluation d. All of these.
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3. Indian rural markets are
a. Homogeneous b. Heterogeneous

¢. Concentrated d. Reachable

4. To ensure unbiased analysis of data, it is better to_use
research agency.

_a. Inside

c. Research department

a. Online marketing

c. Electronic marketing

=S In rural markets.

to big firms.

(05)

Scattered market
Service marketing
Advertising agency
Future Sales
Convenient handlin g
Prospects Research
Order processing
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