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Notc: I. AII r;ucstions ilrc comprrlsnll,.

2. Irigurcs to thc right indicatc ful

Marks:- 100

I marl<s.

l0
I . Marketing l{esezrrch is usccl to learn nrore about

.) consume' b. Market c. co,rpetitor d. Ail of these-
2. Marketir,g l{esearch uscfirr tbr __- of i*dustries.

a) S,rall Industries b; H.li,l-rype t*ctustries c) I3ig size I,dLrsrries
d ) All rype f irrrlustr.ics

3. Marketing researcir is a bl.anch of sciencc.
tr) Plrysicirl l-r) I)syclrtrl,rgicrrl c) n..,.1 iiil,lur,,.rt

4.

srnall rroup
nrczuts testing tltc rough clraft of propclsecl 11 uestionnai re with aof re spctndcnts bcfble finalizing rt.

a) Resc-zrrch Desigli b) pitot stuciy c) Analysis d) Cocling
5. ln cltrestio,s, rc-srrorcients ha,e t. give .a,ks trl trrc opri,rrs gi'en

lrc.iu the rprestioI-)Ita

I0. F'ielcl ccliting is clorre

a) Officc Sulrervisor c) licsl-rorrrlcnt rl) Chicl.O1.flccr.
Jl. Analysis of Data is clone tabulation ol rlata.

a) After b) Bel.ore c) DLu'ing d) At the tinte of
12. _*_*__uses rlore statistical analysis.

a) QLrantitative Research b) eLraritativc lteseiu-crr c) [].crs (Jro,;r
d) All olrhese
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a) opcn Errded b) (irosccr Encred c) [JnstrLrcr.i.ed tr) L.eading
(r. provid.es ciire-ction to carry out resear.ch activity slrstenratically.

a) Research Desigrr b) Data Coclingc) I)ara Anaiysis d; bata cllassification
f . is sLritable fbr lcngtliy questior_rrrair.e.

a) Mail Sttn'ey b) Telcphone Intervicw c) Personal lrrtervicu,d) ,ttt .f tlese
8. sourcos are available within tlte con_rlterny.

a) Hxternal [r) Irrier.rral c) CcrrsLrs l{cpor.t d) C()vt. prrltlicirtions

9' are ttsccl to collcct clata flonr a sroLlp of participants satScrcd i, orrc
[rtcatir.ln a,( ((rc srrme tinrr.
a) Clickers b) pDAs c) Tcxr Messages ci) All of these
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I3) State r.vhether the tbllorving statements are tme or lllse : (Any l0) ii)
I . Marketing Research is a substitute fbr clecision nraliing process.

2. lr4arl<eting Research helps to evalunte tlre Cornpetit<;r's ltcrfoni-u)ncc.
3" MtS is constantly collecting data for nrarkcting rlecisions.
4. Saurpling methocj is time saving ancl econornical.

-5" Clensus study ancl Sample study are sirnilar in natiirc.

6. Respondents are tiee to aus\tzer the ciuestions in tlreir olvrt rvortls in casc o1'o1tcn

eurlccl questiorr.

7. "l'elephonic intervierv shoulcl be precise try naturc.
8. l;ocus GroL4: is a methocl of QLralitative Research.
('). SPSS is an ucronynr for Statistical Packagc fbl sintplc Solutions

10. Edititrg enables to bring clata accuracy.

I l. Use ol'Statistical tools lrave rnacle reseztrch easier.

12. 'l'he title page is tire ireaciing of the reltort and appeurs Iirst.

Q2. Answer lny trvo of the fbllowing
a) What are the f-eatures of marketing reseiu-ch'?

b) What arc the qLralities of a good fielcl inrzcstigator'/
c) What arc the conlponents of lr4alketing Infornr;ition systr:nr'/

Q.3. Answer rlnl, t\\'r) of tlie following
a) Explain dilferent types of Research l)esigns witlr exantlrles.

b) What do you mean by Questionnaire'/ Explain the esscntials of a Good

Qr.restiortua ire.

c) List and explain ciifl'r:rc:nt ty;-rcs o1'Non- Prtllrability Sanrplinu fcclrniclrrcs

Q. 4 Answet'rln1, f1y,, of the ltrllowing
a) Discttss the nterits-clemerits of telephonic interview as a solu'cc of prinrary ciata
b) What are tite sources of secondary data'/

o) FIow rnodet'n technology can be usecl for clata collection'/ Irxplain.

Q(r Write a short notc (An_v lbur)
a) Irunctions o{' ntarketing researrch

h,1 D;rta I\lirrirrg
c) Typcs of Ilypcithcscs
cl) Probabi lity Sanrpl ing'lechn iclires

e) i:thics in ntarketing research
1) (-lontcnts of Rcsearch Report
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Q-5. Answer an)/ two of the fbllowing 15

a) What is mean by tabLrlation? Distinguish between hancl tabr-rlation aud maci-riue
ta['rrrlut iorr.

b) Irxplain the coucept artcl iurpoltance of Data Interprctation.
c) lixplain rlifl'ererrt tylres of research reports.
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