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Answer any two of the following :

(r) Define N4arketing. Explain the imp
(b) Explain the concept & sreps in E
(.) Elaborate on the challenges

environment.

2. Answer any two of the
(a) Define N4arketing
(b) What is \zlarket Se
(.) Elaborate the Pro

3. Answer any two
(a) Explain the
(b) What is
(.)

4. Answer
(u)

e Cycle.
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Explain its features.

options given below
that customers will prefer those

promoted.
(b) Production
(d) Exchange

disadvantage of \4arketing.
(b) Green
(d) Internet
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Group'B'
(a) AVONcompany

(b) Customer's touch points

(e) No Profit No Loss

.i+

is a process

(a) Brand Image
(c) Brand Equity

(s) A __*
management

(a) Horizon
(b) Third
(.)
(d)

(t ) State

N4arketing

ly chain

buying behaviour
phic segmentation"

no changes in the product.
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(3) involves gathering, recording,

marketing problem.

(a) Marketing Information SYstem

(b) Irtlarketing Research

(c) Marketing
(d) Nlarket Segmentation
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nPricing (e) Re-use value

ll,Ilarketing (d) BrandAmbassadors
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