( 2% Hours)

N.B.: (1) All the questions are compulsory.
(2) Figures to the right indicate Full Marks

I Answer any two of the following :
(@) Define Marketing. Explain the importance of

(b) Explain the concept & steps in Eve

(c) Elaborate on the challenges befor,
environment.

3. Answer any two of thé following
(@) Explain the ONCED

15

15

issumes that customers will prefer those
ely promoted.

(b) Production

(d) Exchange
‘disadvantage of Marketing.
(b) Green

(d) Internet
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(3) ____y_ﬁﬁinvolves gathering, recording, an:
marketing problem.
(@) Marketing Information System
(b) Marketing Research
(

¢

b
(c) Marketing
d) Market Segmentation

(4) is a process of extend
(a) Brand Image
(c) Brand Equity

6 A

5
demographic segmentation.
ves no changes in the product.
t Marketing.
5

Group 'B'
(a) AVON company
(b)

(c) Re-use value
(d)

(e)

e

Customer's touch points

Brand Ambassadors

No Profit No Loss
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