[Time: 2 %Hours]

Please check whether you have got the rlght ue
N.B: 1. All questions are compulsory.
2. Figures to the right indicate full m:

Q1 Answer any two of the following questions.
a) Define Marketing Research. Explain its fqn"

b) ygEXplam the components of marketing Informatlon System (]
;(y/ Explain the scope / branches of Marketmg Researc

Q.2 Answer any two of the followmg q SES 15

15

15

05

;(cantmuous dat: collectxon adhoc déta collectlon, data bank none ofthese )
Loaded ti i

d answ €er, none of these)
, “data.

ta ,on, tabulation, none of these)

: ent of research report.
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B) State whether the following statements are true or false

a) Marketing research provide suggestions and not solu i0ns:
b) Garbage analysis is a source of secondary data collectio

c) Incomplete response is the major drawback of niail siir Vi
d) SPSS stands for Statistical Policy for Social Sci

C  Match the following
(4)
i) Desk Research
ii) - Dichotomous questions .
iii)  Data Analysis
iv)  Pie Chart
Retail Store Audit

£y
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