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NB: 1. ALL QUESTIONS ARE COMPULSORY
2. FIGURES ON RIGHT SIDE INDICATE FULL

Q1 A.Rewrite the following statements with appropriate
1. Marketing Support System is an

(Decision/ Divisionl Datal Description)
2. Marketing Research is a _ process.

(ShorU Lengthy/ Brief/ Fast )
3. Marketing research is a function that helps

(problemsl opportunities/ problems and
4. Research investigates the

{Exploratory/ Descriplive/ Know
5. Pre-testing of questionnaire is

(Before I Latter / in-between /
5. is a scientific

(l'{on-probab ility/ Probability/
7 - Observation Method

(pasti future/ present/
L A permanent sample

(Member / Group/
9" data is

(Survey /
10. is the

11. Hand
global )

12.

Primary Data.

in standardised way
is very high.

consumer behaviour.
is mostly primary data.

than machine tabulation for small survey.
evidence.

ofresearch data.

System. Explain the components of MIS.
of marketing Research?

Explain the advantages of data mining.
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consumers.

data.
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respondents. (large/ local lfewl
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Q3 Answer any two of the follorring:
a) Define Research design. ExPlain the steps in csnstruction of a

b) What are the types of questions that can are used in a q

c What are the essentials of a good sample that need to be

in research?
)

Q4 Answer any two of the following:
a) Explain the merits and demerits ofpersonal
b) Explain ooncept of garbage analysis'as a type of
c) Write a descriptive note on quantitative

Q5 Answer any two of the following:
a) Define classification of data. Explain
b) What are the steps involved in
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Q6 Answer briefly anY faur of
a) SPSS

b) Ter;hnical report
c) Bensfits of marketing
d) Types of Editing
e) Hypothesis

fl F.-mail interview


