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Note:,1. All questions are'compulsory.

2. Figures to the right indicate full marks.

Q..l (-{) S.l*"t th" *o*t,rpn.onri4t" onrtt*rtom trg e]ltion gio"n b"lett. 10
L Marketing Rescarch is tr research.

(SLrbjcctive, Applied. Pure, Objecrive)
2 lurealls morai principles and standards to be follou ed in contlucting

marketing research. (Formats. Criteria, Ilenchmark, Ethics)
3. t\{arketing Research is one of tire components of __

(Assets Mauagement, Ivlarketing Information System, C)onsumer Research, Social
iVfedia Resear.ch)

4. --research aitns at describing the characteristics of group of responclents.
( C aus a l, IVI easLrLement. Descriptive, lrxp lorator-l)

iluestions give fieedont to respondents to exprcss their opinions

6.

(Trvo-u,'ar," Multipie
is tlre sourc

choice, Close Ended, Opcn Ended)
e nraterial fi'om u.hich sarrpLes ale selecteel.

(Schedule. Qr:estionnaire. Sarnpiing En or, Sarnpling Frame)
I . 

-=-data 
is r-nolc accllrate and reljable for research study.

(Seconclary, Prinrar,v. Fabricated, Outdated)
8. rn secondary data is collected fi'orn rvithin the company

(lnternal sources, Extemal sources, Online sourccs, Govt. l,Lrblications)
9. Use of technr.rlogy is clr.ta collection results in

(Waste ollv'Ione1,. \\,'aste of time, Delay in data coliection- Quick data collectiori)
l0'---l'eport is plepared tor technical people who are responsible for implementirrg

the report findin;:s. (Publication, Executives, Technicai, Popular)
I 1. 

-. 
-of 

rlata i.s a process of adding meaniirg to the antrlyzed data and drau,ing
conclusion-r. (interpretation, collection, design, editing)

12.-" 

-oftlataisaprocessof 

arrangirrgdataintodift'ercntcategoriesorclassesbasledori
some criteria. (TabLrlation, Classification, Editing, C-oding)

(B) Sttrte rvhether the ltlllowins' ts are TRUE or FALSE (Anv TEN ) 1t)

L The process of lVlarketing Rescarch starts with data collection.
2. Marketing Rcsearch activities are conductedusing nnscientific methods.
3. Survevors iirr' resporlsible to collect primary data fi'om respondents.
4. Experimurtation method is used in causal research.
5. Likeft scale questions helps to ascefiain how strongly thc respondents agree to a

partic Lrlar statentent.
6. Censtis study and sample study are siniilar in nature.
7. Focus g1'olip intelvierv is conducted with a sma1l grolip of respondents in an

unstrllctlired manner.
8. Googlc tbrms are used in online suweys.
9" Telephone intelview is suitable for: detailed data collcction from respondents.

10. SPSS is a statistical tool used for data analysis.
I 1. Bar Graph tu'e examples of visual aids used in research t'c-ports.

12. Coding of clata is not required for statistical rlata analysis.
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Q.2 Answel any two of tire follor,r,ing
a. Explain the meaning and limitations of Ir4arketing llesearch.
b. Discuss the Qualities of Cood marketing research Prol'essionals.
c, What do Srou mean by Decision Sr4rport System? Explain its components in briet.

15

20

Q.3 Answel any trvo of the following 15

a. Wirat is Research Design? Explain importance of Research Design.
b. Explain steps in the i:reparation of Questionnaire.

, c. What is Sampling? Discuss various techniques of Sampting.

Q.4 Answer any n\ o oftire lbllowing 15
I a. Explain vnrious methods of Obser-vation as a technique used to cr,llect primary Cata.

b. What is Secondnrv dara? Dise trss its rnerits and dernerits,
c. Discuss differences betlveen Qualitative research and Qr,rantitative research.

Q 5 Answcr anS' trro of the lollowing 15

a. What is Eciiting/ Explain various types of Hiliting n,ith merits
b. What is meant by Data anal-vsis l Discnss the steps in Data analysis.
c. Discuss the contents of Research report.

Q.6 Write a short r.iotes (any FOUR)
a. Diita NIininS
h. Hypothesis
c. Essentials of Cood Qnestionnaire
d. Pcrsonal lrrtcrr icr.r,

e. Panel metirod of'data colleciion
f. Tabulation of l)ata
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