
,ls Paper / Subject Code: 23040 / Marketing

Time -2.5 hours
N.B. l. All questions are compulsory.

2. Figures to the right indicate full marks

Q. 1. Answer Anv Two of the followins questions:

a) Define Marketing Research. Explain its ad

b) Explain various components of Marketing
c) What are the career options available in

Q.2
a) What is Research Design?

b) Explain the steps in formul
c) What is a Questionnaire?

Q.3
a) Explain the

b) What are the

( r5)

c) Distinguish

a)

b)

c)

Q.4.

a

(l s)

is different from Field Editinc'l

(05)

of consumer behaviour

a company's past and present sales performance

Analysis)
as 'free answer' or 'free response' questions

choice)

of data collection.

of grouping heterogeneous data into limited number of
( Coding, Classification, Tabulation)
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a) Organisation of data is necessary to improve the quality of
b) Technical reports are submitted to the executives
c) Marketing Research is an applied research.
d) Casual Research is undertaken to understand cause
e) Mail survey suffers from low response rate.

C] Match the columns:

r.,.')..{.'

':ll

a. Advertising Research *-:
'!;)

b Marketing Information

c Audience Panel

d. Consumer Panel

e. Tabulation

responses
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