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Time -2.5 hours Marks - 75
N.B.. 1. All questions are compulsory.
2. Figures to the right indicate full marks.
Q. 1. Answer Any Two of the following questions: (15)
a) Deﬁne Marketmg Research. Explain 1ts advantag
(15)

ood Questionnaire,
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B] State whether the following statements are True or False

a) Organisation of data is necessary to improve the quality of data
b) Technical reports are submitted to the executives for decision:im
¢) Marketing Research is an applied research.

d) Casual Research is undertaken to understand cause and
¢) Mail survey suffers from low response rate.

C] Match the columns:

a. Advertising Research
b. Marketing Information ¢
€. Audience Panel
d. Consumer Panel
8. Tabulation
responses
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