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I l) FICICI established in 1927 bY

a) Mirhatt-na Gandhi

c) Sardzrr Patel

t2) Duty remissiou scheme is also

a) Dr-rtY Passbool<
c) DtrtY clrawback

--- anc.l Pttrltshtlttztttt Das 'f hakrlrclzts'

b) Ptcl 'lawzrharlal NchrLt

d) G D Birla

knor,vn ls scherne.

Duty fi"ee inrPort

Duty entitle
lr)
d)
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l})SturtewhctlrerlbllowirtgstatenrentszrreTrucorFalse(Anyl())'il ii;;;. nr" n',ultipit "u""iti"t 
involvecl in export marl<eting'

;; Recession in the worid, poses a problem for lndian exporters'

;; il;i;, tourist visiting inclia-tr.oosts India's services export'

4) TRIIvls agreernent is ivourable to poor ancl developing cor:utrics'

ij CrotorlriJ,.,io' i'the highest level of economic intcgration'

(r) Bilaterzrl cluotas ;,;";l.J witiror-rt prior corrsttltertions with tire exporting coLlrrtr"res

;; Kanpur is a town of export.excellence tbr textiles'

;) Sit'' Units enjoy duty free imp,ort lrenefits

;i e- IIRC is Uank Recollection Certificate'

10)IlPisarrautorromousbodyregistere<lunclerPartnershipAct.
i;,1 tcsi 

"o,', 
r"r,,,J1o tt'tt "*potLtt 

with the help of two options'

12) The rate p..,u,n' o'fy'o special products is called special rate'

Ansu'er iltlv tl-o of the follorviug:
' 
; lr"pi;in thc irlportance of exports fbr exporting firms'

i;; wiin, o," the risks involveri in export marketing?

;; Clivc dctails of i'.raio't region-"viie export trade since 2015'

r\usrve r zrtry tu'o of the lbllou'ing:
' ' ,J Uitri-gLrish betwecn Tariff ancl Non-tariff barriers'

b) Explain trre impaci ofi[ipr ancl GniS agreement of wro ou export trade'

;) De.scribe the steps iu overseas trarl<ct selection prooess'

Ansrvcr anv trvo ol'tlrc following:

l) Writc an 
",,oy 

on lntiia's i':oreign Trade Policy 2015-20'

ir; iixpltin the ncgative list o1-e.x.ports in lndia'

c) Illtrc:iclatc th" UT''t"fii' availabie to Tor'vns of Export Excclleuce '

Anslver anY tu'o of thc follorving:

,l Whai is ASIDE? Explain its featrtres'

b)Explaintr,",,iou..'fu,-,.tiu,,,oftlreColtltrroclityBoarcis(CBs)ofIndia.
c) Dcscribc tf" n-[";t^n'o''orion Capital Goocls (EPCG) Schetrre'

Writc Sltort Notcs on (AnY 4)

,,1 Fcirtrtrcs of cxport n-rarketing

;i Donrestic marteting V/S E'xport tlarketing
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Nccct tbr overseas merrlcet research

[)cetncd exP0rts
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Paper / Subject Code: 23l3|l Marketing Research paper _ I

I'inre : - 03lJours Marks:- 100

I marks.

Q I (A) Serect the r,ost.pproprizire answer.fio.r the oprio, given berow. (Any Tcn)

Notc: I. All qucstions arc compulsory.
2. I,.igures to thc right iniic:rtc iirl

I . Marketirrg [tesearch is usccr to rearn rrore al;or"rt
ii) Consumer b. Market c. Comp.tito, ,i. nll ,,t_rf*;

10

soltrccs are avaiiable within the contl.lziny.
a) External b) Intertrll c) CensLrs Repor.t d) Covt. publications

are ttsccito collcct clata f.oltt a qrorp of pa'ticipa,ts gathcrcc-l i. a,clocation at thc sanre timc.
a) Clickers b) pDAs c) Tcxt Messages ci) All of these

10. F-ielcl ecliting is clone bv
a) Oflicc Supervisor. b) liiclcl SLrrveyor. c) l{csporrrlcnt rl) Clhicl.Oflicer

I l. Analysis of Data is rlone _ tabulation of clata.a) After b) Belbre c) DLrring d) At the time of

2. Mar*eting l{esearcli usclirl fbi"
a) Srnall Industries b) Mid_ Type
d) AII type f inclusrries
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of inclustrie s.

c) 13ig size IndLrstrics

5

4

tl.

3. Marketing research is a br.anclr of
a) I,hysiial b) psychonrsical c) S.-,,ktt ti;i;:l..r'

,rczlus testing thc roLrgh crraft of prop'secr cr,estiol.lnaire with asmiill groLrp of r.esponcicrrts bcfbre"finalizing it.
a) Research Design b) pilot stucly c) Analiriis A; C)orling

l,].l;a;r,rr,.,ll'J""'t''"' t'cslronclettts ha'e t. ui'c .a,ks r. rlrc .rrrirrrs gi'e,
a) opc' E,ded b) crosecr Encrccr c) Unst*rct,r.ccr cr) L.cadirrri

provides clirection to carry out research activity si,stclrratically.a) Research Design b) Data crocring c) Data A,arysis cr) Data c)assrfrcation
is suitable lbr Icngtliy cluestiounairc.

a) Mail Survey b) Tercprrorc Interview c) per-sonar Intervicrv d) A, .f trrese
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I2. ______Llses rnore statistical analysis.

:] rllli';ltiv"e 
l{esea.ch b) QLralitalivc rtcse.r'ch c) Frcus (ir.oLrp
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