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Please check n'hetiler yotl hai'c got the riglrt question paper'

ir.l.R: " L All questions are computrsory.
2. Figlrres to the right inclicate full marks'

l5rlriiut:,,11 ;,ny ttl'o of thc fbllorving:
.) Defl,e Marketi,g. Ex[lai, tlre f,ncti.ns olN4arltetirrg. 

_. ^
b) \Vhat is Strategic' Nlarhetrng N4anagerncnt'/ llorv is it different f-rotn 'l-raditicinal

N'1arlietin g Marlage,re,-rt'7 E-xplain

c) Wha1. is Etirics in \.larketiirg? E.rplain 1i1s i1r.1p1rr-tarrce olEthics in Marketing.

r \ i ;r:tt ttrotlIflre [oll.rrrirtg-
a)DefineN'larketingRest:arch.Discusstlref'eaturcsoflvlar:ketingResearch"
b) Wlrnt is CopsLrrrrer Behaviour'l Descrihc the factors influencing Consi'tmer

lJclrur ioLtt'.

c) Erplail the rerm Procluct Positioning. \\,hat is i1s significance in N,{arlieting?

;\risncr an.v tlvo of t.ire lirllolviilg:
a) t,'xplaip the terrn Marlieting Nlix. \\-hat nrc the various elements of Marketing Mix
iri \\'hat is Rrancl Exteitsioir'7 IJiscLiss the advantages of Brand t.rtension.

L_t \\ irat is Pricing? Explain the fhctors affecting Pricing deci:iiott.
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15.,i, r: ;"1' :r11-fi1:g of tlre t'ollor,l irrg:

ir ) E,if lai,r rhe meaning o1'Pir3 sical DistribLrtion What are the componc'nts of Logistics?

6) Erplain tite tr:nt Direct \,{arlieting. What ar'e the r,ariotrs li;rms of Direct fularhetirrg?

i:) \\r lrat is PLrtrlicits ? E:lrlain ti^re leatures of PLlblicitl"'

r./i) Fiii iil ihe binnks trl,choosing the appropriate option given helorv. 5

i, illr,riorrrtt' ll.elationship \'ianagelllcllt leadsto

l) \,'iarlict segmetrtation b) Brand loyaltl'

c) Procluct Pt'rsitionitrg d) None of thesc

ii) Viariieting Decisiorr Support S1'stcm is a cotnponent o1'----
a) N{aiketirrg Rcsearch b) (lt',nsutner Research

,,,) Nlarl<etins Infbnriation S),stem d) col]sumer Rehaviour

irr; l-)r:inographl'reiers to sfltd\ aboLrt dilleretlt aspects ol 

--'
a) PopLrlation b) f'ersonalitv

r) i rilttrle tl ) Belraviottr'

i.,,) ,r i iir.' introcluctory stage ulthe Procluct Lii-e C1,gle . the ob-iective of Advertising is to 

--ru,\ lir-'mintl about the product b) Clear Stock

.) irirhatice Ilrand Iiquitv d) Create a\Yareness

\,,) Adrri-'i'iisit-tg is 
- --- 

fbrri-r ol'Prttt.l'rotir'tr'

r ) i'aicl b) LlrrPaid

,:) i'gsitive d) Negativea

:
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(B) SLate n'hether tfre foilowi ng statentettts are True
irt:r Curt.c1.t ol \llrl'cti

or F alse.
ng, custotrers wt

Product identification

r, ,rr,ccrrt'cling to Seil
rvidell aveilablc

r ) \lar'lieting Infbrmatiott 31 ste ni is a cotnpon ent Mar lietin

i;i) iiepeat pttrchasc by' a satisl'iecl custottler is ca lled as

ir ) PLrblic Rclatiotrs builds conrpan\''s itnage .

\,) Lil'e sti'le is an clen:etlt ol'Psvchogriillllic Segmentation

(( ) \4alch thc fbllrrrving:
i ) Gt'een Marl<eting
.l\ { lLrstopter Ite Iationsliil: N'lallagetnetlt

-1; i.lichc marlieting

ii i rtl..'llirr.r
.7 l-'1.'l,Ll,lll5

5) lrrtegrated Marketirrg Con-imunication

I.-l se of' va rious pronlr,itiottal toois
\4all<etilig ol lli'()JLICts tlut
errv irorlrneut friendI1'
Llrand b)quity'
Targcrting Sirecifi c Segtrent

are

a)

h)
c)

)

d)
e)
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