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b) Multi-Channel
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b) Sales Promotion
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important steps in personal selling
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d) Mentoring
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Please check whether you have got the right
N.B. l. All questions are compulsory.

2. Figures to the right indicate full marks.

rests on four
integrated marketing and profitability.
a) Product

c) Marketing
analvze customer

customer

None



(B)

) importantCo-ordinating
olncreaslnISsearchReMarketing2)

3) Data r.varehousing is one of the

4) Brands should be repos

5) Odd pricing is also called

6) Label acts as a silent

7) Direct channel of
8) Packaging heips in
9) Sales Flanning
1 0)'I'he consumcr organizations create awareness about consumer rights
1 l) Green Marketing contributes to the betterment of public health.

12) Over spending on promotion can lead to failure of brand.

2. Answer
a)

b)

c)

Explain
System

behaviour.

of Product Life Cvcle
ofa good packaging.

ing

Channels of Distribution.

ales Management.
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which is concerned with
b) Psychology

d) Sociology

1 l) =-*._-- rnarketing makes use of electronic

a) Digital b) Green

c) Rural
12) _is/are main factors

a) Unique Selling Proposition

c) Consistency

contributing to

important elements of Promotion-mix?

10) Ethics is a branch 0f 
---.-.'--.a) Physiology

c) Philosophy
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firms at the same level come together

b) Multi-Channel
d) None of these

discounts, coupons, free samples etc. used to

b) Sales Promotion
d) Publicity

important steps in personal selling.
b) Prospecting

d) Mentoring
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Please check whether you have got the right
N.B. L A11questions are compulsory.

2. Figures to the right indicate full marks.

answer from the

integrated rnarketing and profitability.
customer

None

about the product and

a) Fullmarket
c) Middle market

a) Profit
c) Investment
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the
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