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Please check whether you have got the rlght questr
N.B. 1. All questions are compulsory.
2. Figures to the right indicate full marks

1. (A) Select the most appropriate answer from the optmns given below (Any Ten)." 1:(10)
1) The concept rests on four p111ars _ target market customer needs
integrated marketing and profitability. 5 AN L ¥ S
a) Product £ b) Production
¢) Marketing cod) Hohstlc o o
2) With the help of marketers can analyze customer behavro
a) Marketing Research il et b) Enterpnse o
¢) Production concept d) None of these

3) is one of the pattems of target market selectro
a) Full market coverage - py oo market covet
¢) Middle market eoverage

4)

a) Profit ; g
c) Investment 7558 07
5) '

the seller‘_r.vﬁ*""i - ¢
a) Channels -
c) Label -

a) Bra;rid*““ AT SR
' _c)yPatent >, B ST dy Copyrlght

By g o 9 dlstrlbutlon system tWo or more firms at the same level come together
& kot marketmg purpose ‘ : :

a) Horizontal b) Multi-Channel

: c) Multl-LeveI : . d) None of these
8) . Cr I mcludes tools hke discounts, coupons, free samples etc. used to
& strmulate demand :

b) Sales Promotion

; < €).Supply < - d) Publicity
Gy 5§ one of i important steps in personal selling.
e a)Blurrmg SR b) Prospecting
& ‘C)R?pétﬁqg,; d) Mentoring
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10) Ethics is a branch of which is concerned with human conduct
a) Physiology ~ b) Psychology ' o
¢) Philosophy d) Sociology

11) marketing makes use of electronic deyioés §
a) Digital ST
¢) Rural

12)

a) Unique Selling Proposmon
¢) Consistency

Packaging helps in promotmn o, goods :
9) Sales Planning mvolves se’ctmg sales targetsl.;: ! B
10) The consumer organizations create awareness about consumer rlghts
11) Green Marketing contributes to the betterment of public health.

12) Over spending on promotion can lead to failure of brand.

Answer ANY TWO of the followmg (15)
(15)
. g r'b) Whot ‘1s Packagmg‘7 ‘_Explam the esseotléls of a good packaging.
P& ’_;c) Explam the Varlous faotors _affectmg“pncmg
Answer ANY TWO of th ¢ follow ng: 15)

a)- Explam the dlfferent types of traditional Channels of Distribution.
\ motion? E; n'the important elements of Promotion-mix?
) s of Sales Management.
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Please check whether you have got the right questlon pape ;

N.B. 1. All questions are compulsory.
2. Figures to the right indicate full marks. ‘

1. (A) Select the most appropriate answer from the optmns‘g en. below (Any Ten)x ot

1) The concept rests on four plllars target market customer needs
integrated marketing and profitability. e - 5
a) Product

¢) Marketing

2) With the help of
a) Marketing Research
¢) Production concept

3)

a) Full market coverage
¢) Middle market coverage : &
4) IS an element of the Mark
a) Profit A
¢) Investment :;‘b"“,' e

5)

the seller
a) Channels
c) Label Lo
6) s
a) Brand ‘
& B) Patent G ‘ S Cbpynght
A s i o dlstrlbutlon system two or more firms at the same level come together
-~ for marketmg purpose S
7 @) Horlzontal ; Gk = b) Multi-Channel
) Mult1 Level Rtk Gals d) None of these

8y R mcludes tools hke discounts, coupons, free samples etc. used to
5 st;muldte demand i '
Sa) Public Relatlens :’.«f b) Sales Promotion
58 Supplv T AL AT d) Publicity
9 o l IS one of mportant steps in personal selling.
A Blurrlng S b) Prospecting
¢) Repomng b d) Mentoring
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