
-"r:sgr per / subject code: 23014 / commerce : paper v -M.H.R.M.(Marketing). 2.- r'-

Time : 02 hrs 30 mins

NII l. AII questions are compulsory
2. F'igures to the right indicate full marks

Q l. Answer the following questions (any Two)

Deflne marketing. Explain its importance.

Marks: 75

a

rii

a.

b.

c.

Distinguish between Traditional Marketing
Write a note on Green marketing.

Q2. Answer the following cprestions (any Two)

Strategic Marketing Managcr.r.rcr r1.

l5

l5

i. Primary
ii. Secondary

iii Marketing
iv Outdated

c' gives distinctive and separate identity to the product

Selling
Brancling

l.

ii
Pricing
iv Researcl-r

a product sold.
d. is an assurernce ahotrt tho quality of

i. Prornise
ii. Warranty

iii
iv

Statement
[.ogo
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il.

b.

C.

f) efi ne Marketing Information
Dcscribe the steps involve,: proccss.
Explain the various Prodtlct by the business firnr.

Q3. Ansu,cr the following questions (any Two)

a. l)iscuss the stages of procluct lifb cycle.
b' What are the variotts areas of product related decisions taken by the marketing managers,/c. Statc. and explain the differcnt objectives of pricing.

Q4. Answer thc fbllowing questions,(any Two)

a' FixPlain the cliffcrcnt distribr-rtiou channels used for consruncr goocls.b. What is pr.ornotion nrix,i Explain its objectives.
c. Explai, the componerts of Integrated Marketing communication.

Q5.A Fill ir-r the blanks choosing the appropriate options given:

a. Social media marketing is :rr;rrketing throLrgh

iii. .Poster
iv Facebook

i.
ii.

Ncwspaper
Radio
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marketing.

iii
iv

u.9;

a.

b

C.

d.

Ll.

[]rancl fatigue is a method of introducing new
'l'hcre is a fixed formula for marketing mix
Zclo [eve] channel is also called direct
Sales prornotions are loug term
l-ogi stical Packaging facilitates

.. - t.

,l' .

Group A

I. Pcrisltirbleproducts
2. Marketing channcls
.1. Matr-rrity Stage of pLC
1. Ilrand Name
5. Public lclations.
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d.

utility


