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1. AII questions are compulscry
2. Figures to the right indicate full marks

is also called as Cause related Marketing

in
prlces

is the fbrm

\
i

,r- .lJ.

Select the most appropriate answer from the options1- (A)
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3)

4)

s)
i
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1)

a) Pyramid lV{arketing b) Network Marketing
c) Iteferral Marketing d) All of these

8) tntegrated Marketing Cornmrmication i. a 
--- 

activity,
a) One tiine b) Occasional
c) Continuous d) Rare

9 ) _ _ I\4arketing refers to catering to specific needs of a small segment of consumers.

a) Aggressive b) Niche
c) Online d) Digital

i 0) _ _- refers to oniine commerce transactions between customers.

" li

a) B2B
c) C2C

b) BzC
d) None of these
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r) The Product r:oncept b) The Societal

frts

(r0)

concept
c) The Marketing concept d) The Selling

a) Setting objectives
c) Defining the problem

a) Market Seggmentation
c) Custorner Feedback

marketing objectives in the
a) Mar-tr;et Positron
c) l,,tarketrng Research

b)
d)

is one of

a) Positioning
c ) Pricing

of the customers.

to customers at differerlb

a) Skimrning
c) Differentiated



Paper / Subject Code: 21ll4/ Commerce V

I I ) --=.- "..- is not a suitabtre marketing strategy fcrr Rural Markets

a) Syndicated Vans
c) fuIelas and Fairs

12) --..'--.-'-.** ts a strategy by market followers.
ai Flank defense
c) Adapter

(B)

b) Banners
d) Augmented Reality

b) Flank attack
d) Pre-emptive defbnse

(10)

(1s)

8) A.dvertising is a non-paid form
9) Data warehousiarg is one of
1 0) Consumer organizations
11) Green Marketing helps firrns
12) Over promotion may

2. Answer ANy TWO
a) Define
b) What is Data
c) Explain the

3. Ansrver ANY
a) What
b) W"hat dr:
c) Explairr

4.A
a)
b) Explain the
c) Disr:uss rhe,

a)

b)
c)

Segmentation?

in Service Positioning.

(fifl)

(1s)

.:

( 1s)

of Promotion-Mix.

in protecting consumers against unethical

the trends in Digital Marketing.
effective Marketing"

\Yrite short notes on ANy FOUR of the lbllowing:a) Merrketing Information Systern
b) Packaging
c) Components of Sales Management
d) Competitive strategies for market challengers.e) Brand Equity
0 Grcen Marketing

6,
t?a

true

market strategy
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