Paper / Subject Code: 46602 / Corporate Communication & Public Relations

‘Note — 1. All questions are compuisory

2. Figures to the right indicate full marks
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Q1A Fillinthe blankg lany 8) . 8 marks
Lo ol e e et principles are to be followed by the business in order to survive in the
long run : ; ;
. a Profitmotive b ethical ¢. CSR d. none of thesé
2T 0 e B is the main role of corporate communication with respectto brang.
a. Recognition b. !c«y alty c.value 4. positioning
S SN is not an essential of Public relations. s
a. Human relations b. ¢ thy «. diale gue d. g m; iy ot i nformation
A4 The first rule of crisis management is 1« PR
: a. Communicate b. avoid media ¢ nevertake resp biii‘zy d. ighore -
5 The Word .veniciieceeeenn. is a short form for we biog
& Twitter b. blog c. skype d. miumﬁt _
SRR LR SR is not an audience for financial communication
a. Financial analysts b. individual stakeholders ¢, financial institution o psychaoiogists
7 ...theory is another way to look at how ﬁéop?;» progess and accent Em‘ raticn
a. System b. situational c. diffusion d. socia i exchange
8 Spoken defamation is called .. ol
a. insult b. libel ¢ 558nder d grapeving
< R SR LT, -refers to' page on company's website that contains rase ources for reporters
a. RSS b. blog ¢ press kit d. web chat '
1 . technological ool is o longer used today
a. Email b, facebook ol obling g feg
Q18B) Match the following {any 7) / : 7 marks
1 | Neweconomic policy. a | lpod %
2 | Corporate identity. b | Third party media
3 | -Good. empioyee Pommuu;cat'oﬂ ¢ |- 1991
4 | Executive-blog d PR system
5 .| Podcast e | Crisis
& | Media beyond buﬁmess rumrd f | Favourable image * L
7 1 Online magazines : g | Ti5CO
‘8 | Formal souirce of emr)fovee commummhm h | Two way feedback
3 | Introduction of PR in india i | e-zines
10 Turning point for better or worse || | Exclusive organizationa! ends
07 a. ‘Whatis corporate ¢ nmmumcv‘ao ?siath its need and relevance &
b. - Explain corporate ¢ s:w, tation. Wiat are is advm’zages? 7
’\"n
a2 c. “Ethicsis an !mporrwm pasc "«‘r cor e communication” — discuss
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Q3 a. Define Public relation. What are its essentials?
b/ Discuss in brief growth of oublic relations,
/ Or
./' i
Q3 ( C.  How does social and cultural trends influence business em/i'mn-m_ent.. j
d.  Explain systems theory with diagram. ol 50
a. How to build effective media relations? Explain in Brist T
4 How to buiid effect lations? Expl  Brief
b. Mention the sources of employee communication it
Q4 ¢ XYZ Ltd. Provides online financial services, The database of the company was hacked "~
and customer account details were ieaked: As'a:PR maneger, how will you handle” -
this crisis? : 5 o g
d. Trace the growth of financial communication in india
Qs a. Discusson technological tools of com:munfi.cation' ,
b. Elaborate on steps of making a business blog
o 7 <
Cr. e
Qs Short notas {any 3) i
a/ Copywrite Act
‘b. RSS

/c. E-media relations.
¢ :

d. Corporate blogs

. Financial advertising ;
I *%:****wk****}k’**'
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