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Note:
1.

)
1

All questions are comPulsory

Draw well labelled diagrams where necessary'

Figures to the right indicate full'rnarks'

e 1 A. Choose the correct answers from the given alternatives: ( Any Eight)

1. Corporate communication does not entail

(Corporate iclentity. Coq:orate lmaee, Corporate Reputation, ('orporate Competition)

2. is the mr;st inrpodant pafi of the public relations that involves jor-rrnalists

(pressrelations,ernployeerelations,investorrelations,supplierrelations)

-1. \\:r'ittcn defamation is callcd

(libel. slander . grapevinc- rtlmour)

4. PR and - are two closely associated fields'

(po!itics. production' policics. pricing)

5'Thc-----.---------istherrlostaccessibleandoldestnrediuttttodisscminateinformatlon.
{. lre\\'spapeI, tclevision. radio, irttcrnet)

o. Tire tirst rule of criris management is to--------------

(communicate, ignore ,avoid media' defend)

7 . The -------------theory views organizalion as a part of social unit

(systems ,

8. The word

social exchange,sitnational' diftusion)

s short lbr "tveblo

(lr1og. skYPe. tr'vitter, 1og book )
g. A firrtt's comnlunicatiott must alrlal's be --------------

(tr,vo-rvay, onc-wa.Y" informal' dubious t

10. An E-Zine is an online

(rnagazinc , book , joumal' rvebsite )

B. Match the follorving: ( An-v Seven )
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(7)

e. Management function

b Access ttr recorcls
2. Cotporate communication

Intemal and cxtemal

d. CorPorate reputation

e. 1986

f. StrikeActProtectionThe Consumer
tudesolioftruslollIno

h. Maximum covcrage

i. Rea1ly simple syndication

Wireless communication
J

Duration: 2.5 hrs

(8)

Right tt"l1

5.

6,

7. Media relations

8. RSS

9. Zig Ilee



o)

Paper / Sutrrjeet Cnde: 46CI02 I Corporate {lomnlunicatiora J,r .l"u}rtric f{elatioqrs

a) wrat do yo, mean by corporate communication? Explai, its scope.

b) what is coq:orate repritation? State the benefits of corporate reputation

c,) Defrre corporatc inragc. Fxprain ,n. ,r.,::]influencirrg corp()rare imagc.
d) EnLurrerate on defamation in cletail and its types.

Q'3 a) Define public relations. Describe various objectii es olpublic rularions
b) Describe the causes of grow.th of public relations

OR

c) Explain the syste,rs rrre.ry of pLrblic relations w.ith ,Jiagram

d) Descr:ibe the economrc iind social issues in public relations enviionmcnt

a) Desoribe the steps in impJr:rnenting a, effeclive tmplol,ec coinmunicari'n
Plogramrne.

b) What is ihe role of comrnrulication in crisis?

OR

c) what is the.ole of manasement in ernployee co,rmunication,,,

rl) What is tlnancial uulvcrrising? Erplain its adr.antuues.

(J.5 it) Describc tjre firnctionj ol c()mntrrnieation technology irr corporirie c(rljlrtL ;.ir.Ltiurrr

b) Discuss on technological tools of c()mlllunication.

c) Write shorr notes: (.,\ny Three)

1. Corporate Blugs

2. Ileallv simple s-vndication

3.t:- Me.lia [teJations

4. RTI

5. Sources of rnedia infbrmation

Q4

OR
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