
Paper / Subject Code: 46002 / Corporate Communication & Public Relations

Duratiort: 2.5 ltrs M:rxitnum Marlis: 75

Notel

l" i\ll t;trcstions itre cotnlltrlstln.

2. Drlru u'cll ltbellctl tliitgritnls rvhcre ncrcessilrY'

l. Iiigtrres to tht right intlicatc ftrll marlis.

Ql, A. State \\'hethcr thr lirlkr$ irtg stittcmcnts are True or False: (Any 8)

I . Corporatc csr.r'rnrrrniculiou also iucurDoralcs corporate socia[ respclusibility.

l. li;cc s1-tccch ctlc()rlllgcs ()1)clt colnntttniciLtiotl.

-1. PLrbJic rcllitionr; divisiou can uct as image mal<ers for the organisation.

4. I,.t11ar.cl Bc;navs is consic|--rccl as thc tbunclcr o1'the tloclern public relations.

-i. Ail P.',r|lq ltlr c tltc :itlllc itle il ,tl t'ce t'eltti,-rtt

(r. Sitgatiolal t[cqry' lggl<cri at thc bchayiollral plttcrlls of ptrblics.

j. Whcp courpuuy uiuts t() attaiu sr.rstainatrlc grorvth urccliareiations bccomes very importaut'

8. lntcrrctit c virlco intcn'icri's iacilitatc [\\'(.] \\ LtV cOnlttlttnicrttions.

9. Busincss plutllcrs citllll()l bc callecl as litlanciai public'

10. A blogpt)st l.lccd rlot hll'c titlc.

Q1. l). Nlrrtch thc floltrrnn: (Anr'7)

A B

l. Ljdata I'}Lrn-iab a. ViltLral Mcetings

b.F1 D-.I-lt\ t i

L l:rc0llolllic lssLtc'{ Cost antl Bencfit

.i. "l-clc (.'onttrcrtcing d. Mcctings ancl RePorts

-5 . Stic il l e. Inilation

6. Sociltl l:.rchlllgc f. Goocls aucl Services

1 iutcnltlCotttttttttticatiot.t g. Jargons aud Drcss Codc

N. ('oritorlltc llllage h. Piracy

9. ('orporatc IclcntitY i. Access to llccords

i0. l{ss .i Uscs XN4L Lunguage
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Ql

il. DiscLrss tilc nccr-i tll'ctltlrotitlc cotrrn.tt'tttication

b. i:.xplai n vltri oLis litcl tlrs irl tltlcrtrc ittll corllol'lttt- i tlu gc

OR

c. Ixplain C opyligirt ,\ct ailcl LlnT ' r-ll Dctlrrlratiotl in brief-'

d. Erplain inrportrncc of cthics iu corporatc comurunication'

l. Discuss thc sicttillcltttcc ilf prrblic rlelatitlrt'

b. DiscLrss titc lcgul lpcl sttcitr cLrltr-rraI issr-rcs itr pgblic rclations"

()lL

c. Discuss Socill I'irchlttlsr- tltcorv ol' PR r,i'ith rclc'r'aut cxalllplcs.

b. DiscLrss irr bricl'tltc itttpltct oi'clisis.

c. itxltiain thc i urittus lrl{ toctls in f inailcial coutmunicatiou.

d. llor.l r,r'ill Lr btrilii cllt'etirr-- ltrctlirt rclrtitlts if vou arc thc I']R tnauager'l

a. What at'c tlic stci-rs ini''olvcd iLr rlttl<ing a bttsiness blog'

h. \\ r'it.' lr ht'ie l'tttrli trtt l: Rt'rttltlitt::.

c. \Yrite short ttotcs ott (,{nr 3):

1 . (."orpitratc itlcnl itr

l. Drgital l)irlc.'

i. Trusl [3trilcling

+. \\ e[r ('ottlt'tetrt'itts

5. 'l vltcs trf C'tirllorltc 13logs
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