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Q.2 a) Describe different types of Invasion of Prix_f.zioy with rf-:l'évant e}gafnples. hy .(85'
b) State the advantages of Corporate Reputation. S By ' ; @]
'Atﬂl .,W~ | . =
¢) Discuss the relevance of corporate communio'ation in o_ontemporary scenari‘o. (8)
-~ d) Explain the features of Corporate Iden'uty _ ~ (M
Q 3 a) What is meant by Public Relatlons‘? Explam its Objocti\?o'g o | ' ®) .
b) Explain the Systems theory of pubhc rolauom o . ' 3 : (7)
OR ; _
c) Discuss the essentlals of Puﬁhc Relauons in busmess ; ; ke (8).,

d) State the 50(:10 cultural and pohtlcal factor& mﬂuencmg pubho relatlon S '

envuonmant ; : ¥ LT

Q4a) Elaborate the steps in unplementmg an effectwe Employee Comrounication'

Program -{ : . o L= i~ (8)
) What 1s mcant by Fmanolai Advertlsmg 7 State _it"s'""signiﬁoant benefits. )
s SSOR ' '
) State tho guldehnes for effectwcly 'handl"mg crisis. <~ : (3)
¥ d) Explam the prmcnples of gDu d'media -'e‘ :A.t.mm __ . g 7
Q. 5 a) DlSCI.lSS vanous tools used for E Internal Cormnumcatlon 3 (8)
. b) What is Corporate Bloggmg 1 State various types of blogs wrch examples )
| ;f” 'KjR. e

C) Wﬁte shm_‘ttiotes on (Any three) & . B (15)

a) RTI s " : .

_ b) Impacf of Crisis /
7€) lefusxon theory
d), Web Conferoncmg and RSS -
e) Tools of e Medla Reiauons
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Time : 2:30 Hours Marks:-%"S

Note : 1) All questions are compulsory with internal choice

2) Figures to right indicate full marks o £

Q.1 A) State whether the following stateme'nts are Ti‘lie or Fe:f;s'e ( Any Eight) @)
1) An ANR is usually dlstnbuted by satellite g '
2) Annual Report is an 1mportant Tool of Employee Commumoanon
3) Newspapers and Magazmos are examples of Contemporary Media 4
4) Situational Theory focusses on mformaoon dlffusmn :
5) Propoganda Tactics were used i in Pubhc Informatlon
6) Media i apowerful tool in reachmg the: masses » &
T Commumcatmg with the financial pubhc is known as Fmanmal P_ﬁblic Relations.
8) Pubhc Age try is the oldest form of public relatlons -
9)- Press release is also c;alled as a'press handout

10) Corporate 1dent1ty is the tanglble mamfestation of personalxty of f_cl'ie\”oompaziﬁz.'

T B) ) Marci_*he‘*oluan Az “ﬂ‘"‘o \. . = )
1) Inner -Iolage 5 : 4 ! . a) General Impression
2) Co;fiporate_lr_‘ﬁ:agc 5 ; _- ¢) Syndio:eted Content,
3)"':Webcastijng & s | d) Financial Analyst
~4) Fmanolal oommumoatlon 2 _ " ¢)Radio & Television
~5) Electromo Medla Klt 64 - _ j) Employee Behaviour .
6), Broadcast,Medla 2 L __ i) Trust Building
) Socia}E?&change Theory . S ' g) Website
; & 8) E b_‘t_:iud Ider_ltity [ s , f) Streaming videos on Internel |
9) Grisis Management = & g) Press Kit
______1___0).Podcast_.'3"" 3 | o % k) Cost Benefit Relationship
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