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Answer the fol!owing (Any 2)

Answer the following (Any 2)
. a) Explain various criteria for choosing bran?i;lgﬁje
by~ What do you mean by product strategg‘}@kp]afh pe\nce

Answer the following (Any 2) 15

a) Explaln briefly the qualltatlveT
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a) What is brand hlerérchyj‘ Dischss«ieyejs f randf . El’ﬂ{t:hy \\
by Define brand extension. Explain its aﬁ\;an&w and disa dvantages Y
,e)" Explain how or; ,gamza“ﬂum bl:llld Giohalfgustoum 2 i)

evaluatlyg “set ofkéahsumem." BLff‘erent'\ brand§ squglgt ta occupy positions that catered to surface

constdératmn aj‘:c«éns:ame\rswl ha&h’ sqﬁne'ss;‘d\ahdruﬁ and shine. Fructis took a non-linear approach and

creatad a qmqﬁe’ihnd“‘ tive pro ductw "c!r'i_s @bléﬁd” of“shampoo and non-sticky oils. Shampoo cleans and
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a«a’ What is Bra PQsIgténing? E)gpia mﬁﬁg:p‘és@dlﬁng strategy adopted by Garnier Fructis.
b psd Brand qu“rﬁpw ‘would v&uu revitali iéGarnIer Fructis. Explain.
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