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Paper / Subject Code: 86003 / Marketing:Brand

[Time:21 hours]

Please check whether you have got the right
N.B: 1. Figures to the right indicate full marks.

2. Draw suitable diagrams wherever
3. Illustrate your answers with
4. Rewrite the questions for el.a

a r h) \{ultiple Choice euestions (ANy EIGHT)
is the act of creating a brand

a. Branding _p Brand management

consist of brand recognition and
1 a. Brand association b. Brand

n
) Which of this is NOT the

a. No differentiation

;l.4raves a niche

I

\

I

are musical

a. Slogans b.

compared to

competition

of a product or services

loyalty d. Perceived

of these brands arb using which

pricing ,d Skirnming pricing

personality are ;Sincerity, Cornpetence,

/---Traditional

Stature results into multiplication of Esteem and
c. Knowledge d. Strength

Fair and Lovely foundation- project Saraswati, Horlicks-
the tiger, Tata 'Iea- Jaagore all this are examples of which type

b, Cause Marketing c. Relationship Marlceting
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Paper / Subject Code: 86003 / Marketing:Brand

. is the structure of brands within an organizational entity
a. Brand architecture b. Brand building c. Brand

Q \nltote rvhether the following statement is I|RUE
I A brand provides distinct identity to a prodiict.
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i:xplain

.,\nsryet'

Explain

Define

C l3r'ing out

or FALSE

2 Bland elernents are tliose kademarkable devices that
brand.

3 Oia share, Ola Micro, Ola mini, Ola prinie all
results into using value pricing strategy for j-heir

\ 
-fhe 

success and failure of trrand extension
g Brand a\ /areness consists of brand

A direct apploach is used to build brand
tbr the brand.

A bland personality is a set of human

E
Brand reinforcement is the
stage of product life cycle and
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Brand Asset Valuator is an
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strategy of IMC to build (08)

(08)

(07)

(08)

(07)

(07)

(08)

(07)

(08)

(07)

(08)

(07)

Whatt
D

can take place.

in detail.

OR
elements with example.

of branding to consumers with example.
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p iVhat is its advantages.
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Paper/ Subject Code: 86003 /

.r: A' Write Short Notes on (ANY THREE)
I Brand positioning

2 Experiential marketing

3 Brand awareness pyramid
tq l{evitalizing Brand

f- Brand Hierarchy

Q . Cur" Study

Launched in 1959, Surf was the first in the

Surf has anticipated the changing

Lrpgraded itself. Surf Excel, India's

rvatar promises to tackle the

because only SurfExcel has

ilon't have to worry about

anymore. "Sutf Excel Hai
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This is

Now you

clothes

For those who

lbrmulation Surf

inodern and

penetrated

sp:ciall;,, C::ii -ne.C

clean. Those preferring

Liquid. The liquid form

stains, you can apply the

you will see tough stains being
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ustrate with

used

brand.
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