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Please check whether you have got the right quest10n paper.
N.B: 1. Figures to the right indicate full marks. '
Draw suitable diagrams wherever nece:Sbary
Hlustrate your answers with examples:
Rewrite the questions for Q1.a and b.

TS

Q. R) Multiple Choice Questions (ANY EIGHT)
\ is the act of creating a brand

a. Branding _b- Brand management c Blland bui-lding dBrand hierarchy

(©08)

consist of brand recognition and brand recall perfonnance
i a. Brand association b. Brand i 1mage Cr Br_and a_warcn;:ss ~'d, Bfand identity

3 Which of this is NOT the importance of brand pOSIthIllI'l g3
a. No differentiation in product b P*otect market share

~¢. Changing competition

_d-€raves a niche

\? are musical message written around the brand.
a. Slogans b. Name . .li'hgles A, Colour

¢ 1S customer ] perceptlon of the overall thty or superlout} of a product or services
compared to its competltors '

. Perceived quahty b. Percewed maﬂaoement ¢. Perceived loyalty  d. Perceived

risk

Q App based air confhtloned taXIes - Ola and Ube1 both of these brands are using which

approach-of pricing.
a. -EDEP.- .5, Value Pru:mg ol Psycholdgical pricing d. Skimming pricing

The five core dlmenswns of Blg 5 model of brand personality are ;Sincerity, Competence,
Sophistication, Ruggedness-and

a. Creativeness b. Judgmental ¢. Excitement d-Traditional

In Brand Asset Valuator model, Brand Stature results into multiplication of Esteem and
a. Dxfferentlatlon - b Relevance ¢. Knowledge d. Strength

© P&G- PlQ]BCt Dnsh‘u- Shlksha Fair and Lovely foundation- Project Saraswati, Horlicks-

Ahaar Abhiyan, Achel Save the tiger, Tata Tea- Jaagore all this are examples of which type
of marketing.

a. Pemussmn Marketmg b. Cause Marketing  c¢. Relationship Marketing
d. Experiential Marketing



Paper / Subject Code: 86003 / Marketing: Brand Management

\O 5 is the structure of brands within an organizational entity
a. Brand architecture  b. Brand building c¢. Brand momtonng d Brand protectlon

@. \Bﬁtate whether the following siatement is TRUE or FALSE (ANY SEVEN)
| A brand provides distinct identity to a preduct.

o Brand elements are those trademarkable devices that serve o ldentlfy and\dlfferentlateg the
brand. :

3 Ola share, Ola Micro, Ola mini, Ola prime all this _options provnded by Ola to customers
results into using value pricing strategy for their brand . :

Ly The success and failure of brand extension doesn’t afiect the parent bl'and

¢ Brand awareness consists of brand recognition and brand recall.

G A direct approach is used to build brand eqmty is Vla lcveragmg secondary brand asSomatlons
tor the brand. R s : . !

_ A brand personality is a set of human char actensﬁcs assocaated Wlth a brand

Brand reinforcement is the marketing strategy adopted When the preduct reaches to maturity
stage of product life cycle and pr ofits have fallen’ drastlcally : '

B1and Asset Valuator is an important tool to review a, brancl s cu1:rent a“c]:uevements and
'stature, B :

\0 Celebrity endorsement doesn’t add value to th_cfbr_-zin_d.

Q2. Answer the following
A, Distinguish between Brand versus Product
B.\What is Co-branding? State its advantages.
- OR
(" Illustrate the model of Brand Value Chain with example
D. Explain the Brand Product matrix with example

Q3. Answer the following

(0?}

(08)
(07)

(08)
(07)

N\ Define Integrated Marketing Connnumua‘rlon (IMC)‘? Explain the strategy of IMC to build (08)

brand.
8 Explain the Brand Asset Valuator (BAV) model ifi-detail
OR
(. What are the various ways in which brand leveraging can take place.
D Explain the Strategic Brand Management process in detail.

Q4. Answer the following
A Explain the Big Five model of Brand Personality.
B Define Branding? Explain the impertance of branding to consumers with example.
¢ Bring out the various types of brand eclements with example.
D What is Brand extension? State its advantages.

(07)
(08)
(07)
(08)

7)

(08)
07)
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(:>. A" Write Short Notes on (ANY THREE)
} Brand positioning' /
-2 Experiential marketing
3 Brand awareness pyramid
‘Y Revitalizing Brand LA YR T e T
¢ Brand Hierarchy .~ FESTTONFT PR e Sigi

g . Case Study

) thp cnar-;qﬂw Aoz 'rvn,:m]

(08)

(07)
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