
H1//2

{

2

Gf'd- Pape Ir CodectbjS ketiarMVElectiEI2605 ng

ks.
ulsory

mar
compareestions

theto
u
res

rS

Figu
Au

ou

1

2

Note:

()

()1

( Tn,o)Any

oTw(Any(,
b

strate

Define

a

aofExplain
As ebran

loivinfolS\,VET1-l

term

bu ild
Explain

lurallager

What is co-branding?

Q3. Ansu,er tlie fbllowing (

Explair-r the brand

What is brand

example.

ISat dto

the

to

pa

f brand eqLrity

(1s)

ity r,vith an

(ls)

a

b

c. Explain

Q4. Ansr,ver the

the eo
\:

rnatrix with an example.

us levels of brand hierarchv
g & managing brand.

(1s)

in India to market iodised packaged

to the masses. It r,vas a welcome lnove
ty to the reassurance of clean and pure salt,
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product quality (iodine and purity) and its
tire Tata Group.

nation building and social lvelfare over lrore than a

its business objectives. This vision has made its one of the
transparent corporate brand in the i,vorld

Salt positioned itself as the "Desh Ka Namak,, (the salt of the
ve of creating feelings of patliotisrn. As Tata chemicals, the parent

Page 1 of 2

example. ..

c. DistingLrish betu,een Brands verses

a.

b.

salt. It




