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ilr>t Explain in brief Non-Tariff Barriers'
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1o) Discuss the functions of WTO 
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2. AttemPtanYtrfo :: r'

Aal- Explainthe role of Indian Institute of Packaging inldif ationa])vlarketing'

(b) State and explain the differe*t channels o{. digt'iOution available at

InternationalMarketing' "''
JsY- Explain International Product Life Cycle' ' 
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3. AttemPt an)'ttrys

What are the various
Promotion.
Write a briefnote on
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ExplainBreakEven Pricing
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(iii) Reeommend, with full reasons, a

FlexyVac (PtY) Ltd for each of the
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