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Please check whether you have got the right questlon paper‘ &
N.B: 1. All questions are compulsory . - A0
2. Figures to right indicate full marks.

Q.1 Answer the following (any two) &
(a) Discuss various orientations of International Marketing :
“(b) What are the types of Tariff barriers? ; 93
(c) Explain the Process of International Market{ng
Q.2 Answer the following (any two) IR 4
a) Explain the HOFSTEDE’s six dimensions; of cuifure TN A :
b) Explain the scope of Research in lnterqaﬁonal Marketlng o N A AR
c) How can Political factors pose a c‘hailenge for an'lnternatlona! Marketers? &
Q.3 Answer the following (Any two) _ C& 5 15
a) Explain the following concepts (2;5 marks e;ech) 3
i) Counter Trade. 7 VA&
i) Skimming Pricing . o 3l
iii) Labelling_ X & 5
b) Explain the varlou&types cf distnbutlon channels in Internatmn“al Markets
c) What factorSwouId youconsuderfor pncmg your products beffore entering International
Market? 5N SR A
Q.4 15
a)
b)
o
Q55 & e Case Studg A S e 15
PP LA renowned food ghaln in. Punjab “'Santa Banta Chole Bhature” Restaurant willing'to enter
& P Canada markets As an &xpert in Marketmg suggest the following:
a) Mode of: Entry .lustlfy (0%

A b) Suitable Marke‘tmg Mlx Plan - (1C
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