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]' Marks«: 7’3]

Piease check wheiher you have got the right quesncm {iaper

N.B: 1. All questions are compulsory subject to lr'temal chmcc
2. Figures to the right indicate full rnarks 3 2

1. Attempt any two questions

\<4J Define international marketing. Discuss its feafurcs e, D N T

b) . Define trade blocks. Explain the degree of 1¢tegration uht:nsen by c;ounmes 5 EoN
&Y “International marketing is not as easynas domﬁan mar‘ketmgf’ th:ew llght on the

"~ statement with respect to the challenges ﬁcecl in limmatmnal Ma?rkenng

2. Attempt any two questions & e eyl g
\Qy}x plain the components of lntematianil Marketmg -Env:ronmem e '

Write a note on

(1) World bank
(i) IMF

(111) IFC

'.f : 1 L ,.___- 15

a) Propose an a:r‘gm‘henf on- ,P,rcducf Staﬁdardisamon and Pro&uct Adaptation with
suitable example A o e
\,5{ As a company mfei:ch iter: the' ihternational maﬁ(cts identify the various
channeis of. dlsmbutmn that yeu WQ'I.I].d coﬁs:dei; fon: pntry in the market.
\/ﬁ{ Wbat ane the dxﬁ'ercm methods of pr:t:mg m mtcmataonal market?
15
ant by temanoha x organﬂatlonal design? Explain the types of
i 'Organisafmnal sgructure in hltemanonal business.
' _ow shoﬁld @1‘1 quoxt fi rmnptaceedb devise international marketing plan.
' 15
:I. oo me mg -.-"w’_i-i. ERTIREY pla;miqg to launch a herbal soap in Intemnational market.
g~ B Diesigr a suitable marketmg mix plan for the company. 15
e 2 What will be the mode of entry that you will adopt for product distribution. 5

~
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